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FOREWORD

Cailalinn of various components 0/ the /9¢>pu£zlion w:a%m programme i3
one of the major aclivities o/y the Wafwnaf .gndfifufe of ﬂapu&ﬁon wa.!ied, =
present :sluJy on the evaﬁaaﬁou o/ the .9n)£;trmal£on c;mmunicaﬂon ond € duinbio
(_956) componenl was undertahen af the request 0/’ the /-Qapugzﬁon Weﬁm
Division in 1988.

j/w :u'ua/y was undertahen in three P/mded. 55 the ﬂréf p/za.-ie allempl was
made to lake account o/ c!efai&c[ documentation af aﬁi communicaltion aclivilies which
kad beon andorlaken or were curnen[iy ‘eing carried out éy the jé‘c ampomml o/
the pmgramme. 3/!:5 inuolzfec/ collachion o/ informalion /ram various sources and
agencies wLo Parft'dpafetj in various Jegmenb 0/ f/:e jgc componenf. SAGHLJ are

(Lw bo m _/dfwn C)nduﬁanf to mpj ﬂ)r f/u'd unc!erfaLing.

jﬂ t/le JGCOI‘IJP/I-MQ Jnfa were caf%cfea[from a 5amp£ o!marriec!ﬂ?maéd aml

a Jué-éampé ofi [/zeir /zudgaml" o The extent o/ f/zeir awareness o/? jCC’Caclfuified and
f/:eir unclerdfamling o/ sarioi) Ndia messages.

_9:1 the third p/la.ée inﬂ)rmalion was coiécfec{ /rom programme Per:jonne/ on
their /ami&am'fy with _95 = aéjecfiued and activities a£3119 with their practice o/
conlraceplion. j/u'é is the /LLM[ time that such inﬂzrmaﬁon about the popugzlion
programme smrhors tais cbbainad.

j/w /}rd[ ( pregminarg } report of the ;ifuc[y was compélec{ in }uue 1989 and
was made auaigzéé to the /Qopugzﬁan mégare Q)iuidian or use. jﬁw is the revised
and odited version of the arigiuai report which incorporaltes some of the comments
received /mm various quarlers. j/ze fainana'a[ support prouiJeJ éy mnidfry o/
/-Qopugzh'on m//are and Z/Mj:b and The lechutad assistance in the prot&u‘fiou
o/; the presenl version Proui(lec! gy :br. Suﬁan S ﬂa&‘mi l?eéiaénl ./4a’uidor
mpg are 9rafeﬂzf4 acL:wwéJgea’.

September, 1991 M.S. Jillani (Ph.D)
: Executive Director

National Institute of
Population Studies
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PREFACE

‘gn 1988, at the request o/ fjapuglh'on u/e!)/izrc z)iuidion 0/ zcleraf
GOvernmenf o/ /Qaéidfan, Wafionai jndfifufe o/ popungion Sfu«:lie: undertook
&faiéx] euagtah'ou o/ jnﬂ)rmaﬂon, &u:alion P ammunicaﬁon ( j& C)
component o/ /Oaéidfan /gopugtfian u/egfare /Qro ramme. 3‘@ euagmﬁon work
consisted 0/ a &fai&a’ unmenfaﬁon o/ ai/ l/w jCCC maferia/ pmc&wecl Ay f/;e
programme, inlerviews of a dué-dampﬁ o/ curmnfé married women and a ﬁ-acfion af

Boir hissbanals regara(iug Luow&(]ge of jCC.C) meclia, perceplion 0/’ the e/%acfiuenedd of
meclia messages anid f/leir impacl on f/te Lnowézl?e anc! wse o/ contrac‘e,vliue mefLoJ‘l.

_/4%0 a dué-inm ,i? of programme er.donuefﬁ was inferuiewecj wil/t a view lo
P prog E
delermine the oé'ecﬁue;i o _gé‘C component, Anow&clre and effectiveness o media
7 P /4
messages and l/leir t'mpad on conlrace’ofiue Anowétl;e anc{ use as perceivecl Ay fAem..
gadea/ on f/ieir experience f/ze (9 uéu‘ion (bUef are ujaréerd macle 3 estions for
P i “gg

improw'ng f/:e impénwnfafiou o/ ‘96 Cacfiuified.

3Ae pre(gminary report o/ the project was ,m'eparecl in 1989 and was
submitted to IOOPHZI[('OH {M/e/fare :biuijiou. 4 the presenl version comments received
/mm /Qapuétﬁon m//are 2):'055:'0:1 and 7//&4_9;2), jdétmaéaJ Aaue been c&’é’
incorporalea/. Seuerai Perdoune/i parficipalec! al various stages o/ the ckuegypmenf of
fLi:i projecf. joremodt amougdf l/lem are :Z)r; molzam{ncw[ Jduwar ﬂa&dan,
Q)iredor ./dua/ia- ?/iétm[J a)mmunicafion, Waﬁona! Jégricuﬁum l?edearcl;
anlre ( ng C} - j&&maémj ﬂar his sisiiibancw in Jeueéping the gueslionnaire,
2),-. Su/fan X, Aﬁ/:mi, ?//.gzdj:b Ie—m'a(enl .)4cluider in mp._g, who went
fAroug/n the earﬁer r[ra/f and wade deuerafg uaglaéé' conlribulions. 9Ae aulhors. are
9mfeﬂti lo mrmdaorui JUaddan Maﬂi, 39!2)“1 in 77_9/9_57, who acfiueé

parﬁcipalerl in the Jeuegrpmenf o/ survey queslionnaires el covrdinalod vc;rioud ﬁeﬂ

aclivilies. Sajjacl o[)ah'f deau, ampufer pmgrammer in mp.g. was very

injfrumenfaf in processing iho survey &da on micro campqlerd.
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Our thanks are aéo due to a/ﬁ our coiéagueﬁ at mpg who worked
unfiring/y as a leam Aof/z in the o//tlce as wef/aé in Me ﬁeﬂ mr. g/lugtm Sa/céw,
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CHAPTER 1

INTRODUCTION
The National Institute of Population Studies, in
response to an urgent request from Population Welfare

Division has attempted to undertake the evaluation of the
population Information, Education and Communication (IEC)
component which is an integral part of Population Welfare
Programme. The main focus in this evaluation is on
communication and information. However, the concept of
communication and the abbreviation IEC are used

interchangeably.

This component after a decade of inoperative
communication activities, was examined on the basis of
findings of the 1975 Pakistan Fertility Survey and was
revised, developed and re-installed in April, 1985 as a
part of the Population Welfare Programme of Sixth Five Year

Plan, 1983-1988 [1].

The 1983-1988 Programme was regarded as a multi-
dimensional and multi-sectoral and was aimed at integrating
population welfare activities with the socio-economic
development process of the country. As such in this
programme, communication was considered as an essential
component to bring a change in the demographic behaviour of

the population of a country which has one of the highest



population growth rate (about three percent) in the world
and in which traditions, customs, social norms and beliefs

are strong.

In this society a continuous and dedicated Information,
Education and Communication (IEC) campaign at both micfo and
macro levels was urgently needed for changing the
attitudes and behaviour of couples towards small family

norm.

In order to determine its effectiveness and further
improvement, it was considered necessary that an assessment
of the present activities of the IEC component be carried
out. Thus the overall needs of the target audience, viewers,
and readers were assessed in the light of its main

objectives.

Besides indicating the objectives, justification and
the methodology of the study, the level of effort, the input
of the IEC material and its impact on the target group
population are reviewed and evaluated. Also evaluated in
this study are the knowledge, attitude and practices of
family planning programme personnel. Based on the results of
the study, attempt is made to make some recommendations for

the future IEC strategy.




I.1. OBJECTIVES OF THE STUDY

The objectives of this study are to make an
assessment of various activities and their impact on the
target group as envisaged by the Programme. The study also

aims at the assessment of the overall needs and preferences

of the target groups (currently married women 15-49 years

of age and their husbands) with respect to the types of
media and modes of message delivery adopted in the
communication strategy. The specific objectives are:

i) To determine the effectiveness of the
communication strategy in creating large scale
awareness and behavioural changes for small family
norms;

ii) To find out specific reasons for non-use of
contraceptives;

iii) To estimaté the 1IEC project output and
its comparison with the achievements of planned
targets as stated in PC-1 of the Communication
Strategy Project; and

iv) - To analyze the knowledge, attitude and practice
of family planning by source of interviewed
married women 15-49 vyears of age and their
husbands;

v) To analyse the knowledge, attitude and practice of

family planning by programme personnel and their

effectiveness in the IEC component.




I.2. JUSTIFICATION OF THE STUDY

Specifically, the main objective of the
communication component is to bfidge the gap between
awareness and practice of the contraceptive methods. To what
extent this component has been instrumental in achieving
this goal may be determined by providing answers to the

following questions:

- What are the 1levels of awareness of Population
Welfare Programme among the target groups?

- What is the nature of media preferences of target
groups with respect to types, modes, timing and
language?

- What is the impact of communication strategy on
the relationship between knowledge, attitudes and
practices of family planning?

- What are the reasons of practice and non-practice
of Family Planning?

- What are the levels of non-users, current users,
ever-users, and continuous users of various family

planning methods?

From the answers to these questions the extent of
efficiency of the communication strategy will be judged

which will provide bases for measures to be taken for its




further strengthening and improvement and for achieving its

objectives.

REFERENCE

3. Planning Commission, The Sixth Five Year Plan,

1983 - 1988, Government of Pakistan, Islamabad, 1983.



CHAPTER 11
METHODOLOGY

IL.1. STUDY DESIGN

The study was administered in two different phases. In
the first phase, this study has dealt with detailed
documentation of all communication activities undertaken or
currently being carried out by the IEC component of the
Programme by type of activities and modes of information,
dissemination as well as the intended target groups and

area coverage.

Data on various media inputs of the programme
activities at various points in time were collected from the

agencies, units or individuals who participated in various

media programme, namely interpersonal communication,
participatory communication, printed materials, radio,
television, press, film/audio visual, and traditional

media, by types of material used and the level of efforts

mobilized.

In order to achieve the desired objectives stated
earlier, in the second phase two approaches were adopted for
conducting this study. The first approach was concerned

with the determination of the extent of awareness of IEC




activities undertaken among the target groups. The other
approach was to assess their understanding of the various
media message and the effectiveness in communicating the
Programme objectives. This approach was administered in the
community, to currently married women of reproductive ages
and their husbands through a specially designed

questionnaire (Module I) given in Annex I.

In addition to obtaining demographic and socio-economic
characteristics of the respondents, detailed information
was also obtained about their reaction to IEC messages with
the ultimate objective of assessing the impact of the
component in the community. Moreover, the data on knowledge
and practices of contraceptives and attitudes towards

family size were also obtained from the respondents.

The second approach dealt with the collection of
information on sample bases from both married and unmarried
personnel engaged in Population Welfare Programme field
activities by using questionnaire (Module II) shown in
Annex II. The detailed documentation of these activities
included the objectives of IEC activities, knowledge of
media used, familiarity and agreement with the media
messages and their effectiveness, timer duration and
frequency of radio and TV jingles as well as problems
encountered in the implementation of IEC activities and

suggestions made for the improvement of such activities.



Information on knowledge and practice of contraception
and attitude towards family size was also obtained from both
the currently married respondents and the Programme
personnel. Apart from the acquisition of socio-economic and
demographic characteristics, information about the reasons
for non use of contraception was also obtained from the

married respondents.

II1.2. SAMPLE DESIGN

Originally a national sample survey was designed and
a sub-sample of the Pakistan Demographic Survey of
approximately 2,300 households was considered to be
desirable for interviewing the eligible respondents in
reproductive ages. But due to the budget and time
constraints, floods in Punjab province as well as political
situation in the country, it was thought appropriate to
curtail the sample to the extent that it could provide the
results of the study which are more or less representative
at the national as well as at rural and urban levels. Thus

the sampling design for this study had to be redesigned.

on the basis of systematic sampling procedure and
randomness the revised sampling frame for the study
consisted of 10 tehsils (six in Punjab, two in Sindh and one
each in NWFP and Balochistan) in the rural areas of four
provinces, four sample areas in the major urban areas

(two in Punjab, one in Sindh and one in Balochistan)




and five sample areas from the remaining urban centres
(three in Punjab, one in Sindh and one in NWFP). For the
finally selected sample, a new listing of households was

prepared. The rural-urban break down of the respondents is

given in Table II.1

TABLE II.1

RURAL-URBAN DISTRIBUTION OF SAMPLED CURRENTLY MARRIED
FEMALES 15-49 YEARS OF AGE AND THEIR HUSBANDS,
PAKISTAN, 1988

Sex Rural Urban Total
Total 915 418 1333
Male 339 157 496
Female 576 261 837

Ten interview teams consisting of two persons in each
team (one female and one male) conducted interviews to cover

sample households.

In each sampled household, Module I questionnaire
(Annex I) was used for each married woman aged 15-49 years
of age and the relevant portion of the same questionnaire
was also used to obtain relevant information from the sample

of husbands of the interviewed women.



The Module - II Gquestionnaire (Annex 1II) was
administered among the Population Welfare Workers in the
districts and local offices from which the sample areas were

selected and the interviews were conducted by the

field supervisors.

10



CHAPTER 111

COMMUNICATION
PLAN AND LEVEL OF EFFORTS

The Communication component included in the Population
Welfare Programme of the Sixth Five Year Plan, 1983 - 1988
was approved for 48 months duration (1984-1988) with a
budget of Rs. 150.1 million. However it was initiated in

April, 1985.

IIL.1. OBJECTIVES OF THE COMMUNICATION COMPONENT OF THE

PROGRAMME, 1984-1988

The wultimate aim of the Population Communication
Component waé to provide support to the achievements of the
Population Welfare Programme’s goal of bridging the gap
between awareness and practice of family planning and thus
raising the continuous users rate from 6 percent to at
least 20 percent by the end of the plan period in 1988;
mobilizing favourable opinions and attitudes among planners
and authorities for promoting population planning practices;
mobilizing local (mohalla and village) action groups;
removing socio-psychological barriers or causes of
resistance; making the attitude of masses favourable towards
the concept of small family norm and to minimize the gap

between knowledge and practice.

i




More specifically, the communication component was designed:

To increase public knowledge of population problems, to
motivate people to adopt measures to promote family

planning practices;

To create awareness about the quality of life both
material and spiritual and to inculcate responsible

parenthood;

To lay emphasis on age at marriage, spacing of child
births and to promote 1literacy of women-folk, both

through formal and adult literacy programmes;

To reach the target groups eligible couples and the

community at large, through interpersonal approaches;

To encourage greater participation of community groups
in the programme implementation and management of
family welfare activities as part of the overall
community development:;

To improve family planning services and performance
through continuous: training of volunteers on

information, education, and communication;

To develop coordination links with the grass-root level
workers of line departments and to involve them in the

overall scheme of inter-personal communication; and

12



To increase overall programme efficiency through
communication in programme planning, evaluation and

management.

The target groups identified for the communication

component were:

All fertile married couples;

Young people of marriageable age;

Potential innovators, opinion leaders and influential
persons in grass-root communication, mohallas, and

villages;

Field workers and other authorities in the society as

well as government;

The communication component is based on three basic

types of multi-media programmes, namely:

Those focussing on family and mother and child welfare,
deal with topics aimed at improving lives at the grass-
root level, adult functional literacy and the education
of children, health and hygiene, family and community

relations.
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Those recognizing that family planning awareness is
widespread (about 61.5 percent) with very limited
family planning practice (around 9.1 percent) address
themselves to the causes of resistance in family
planning and the causes of non-practice where the
willingness or intention to practice family planning

does exist.

Those who are involved with creating a favourable
climate of opinion and more effective support from the
concerned authorities, motivation and training of field
workers and action groups. In other words,
communication for mobilizing favourable opinions and
attitudes among planners and authorities to . exert

themselves in promoting population welfare planning and

14

mobilizing local action groups with active person-to-

person communication through a combination of mass

media communication of field workers.

The communication component is to project the following

seven themes and messages:

Importance and nourishing quality of mother’s milk for
feeding children, lactation, weaning and spacing of
childbirths;

Mother and child health;

Nutrition of the growing child;

Raising age at marriage;



- Responsibility of the father for the welfare of his
wife and children;

- Raising the status of women;

- Female literacy, both through formal education and
adult literacy. Specifically appealing to culturally
related messages which will be derived from the

above themes.

The media selected for the multi-media tasks are:

- Interpersonal communication;
- Participatory communication;
- Printed material (verbal and non-verbal) ;
- Radio;
- Television;
- Film;
- Audio-visual; and
- Traditional media.
The Communication component is directed by

Communication Directorate of the Population Welfare Division
with required coordiﬁation at the federal level by Ministry
of Information and Broadcasting and other units of the
Population Welfare Division and a similar collaborative

effort at provincial 1level.
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IIL2 PAST AND CURRENT IEC INPUTS OF THE PROGRAMME AND THEIR
EMPHASIS

A project for the preparation of "An Inventory of
Information, Education and Communication (IEC) Material"
produced by the Population Welfare Programme and the private
sector during the 1last two decades or more was carried out
by the NIPS. The ultimate objective of the project was to
establish a library of all the published population related
IEC material in the form of archives so that the said
material could be used by all the private and public sectors

interested in the related subject [1].

The immediate objective of this project was to collect
and categorize whatever was produced and left of the massive
IEC material during the last two decades or more. More than
2,000, such materials produced so far have been catalogued.
This collection is expected to help the planners, donors and
managers of the programme in avoiding the weakness and

short-comings in the IEC materials produced so far.

As the present collection of materials ‘indicates, there
have been rather long periods of communication freeze of
specific media. This apparently has been due to the absence
of political support to the communication programme as well
as through major financial cuts or delays in the release of

funds. The Hurdles included the assumption that the mass

16
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media could not be used due to political unrest in the
country and the non-cooperative policy of mass media

agencies in many phases.

After a 1long spell of suspension the current IEC

component of the Programme was initiated in April, 1985.

II1.2.1 IEC Inputs

The provisions in the Annual Development Plans (ADP)

for the communication activities were as follows:

Tablé IIT.:%

BUDGET PROVISION FOR COMMUNICATION ACTIVITIES
IN THE ANNUAL DEVELOPMENT PLAN, '1984-1985 TO 1987-1988

Year Rs. [In Million]
1984-1985 18.0
1985-1986¢ 52.9
1986=-1987 35+3
1987-1988 , 43.9

TOTAL 150.1

Communication activities during the four years from
1984-1988 after a lapse of a decade, have developed and made

a variety of media available to the programme functionaries.




The programme from the radio stations included:

- "Ik Tey Ik Gyara" (in the Punjabi language it
means one and one makes eleven). One piece
presented in a rustic gossipy style, taunting
exhortation to observe sanitary measures and
spacing and ensure the growth of a healthy baby.
Another peace exhorted people to self-reliance,
coaxing them in a gossipy sequence to plan for

themselves and their own family.

The jingles (in Urdu) conveyed the following messages;
- Small family and girl’s education;
- Healthy children;

- Spacing for children’s and mother’s health;

- Two children, with health and education;
- Proper age at marriage:;
- Couplets with emphasis on small family and

MCH education;

In addition to the above, radio programmes in

regional languages also broadcast such messages.

Television programmes also included jingles and tellops
similar to the radio messages which were telecast from

all stations.



Newspaper advertisements were carried by almost all
the national dailies along with photographs which

projected the following messages in Urdu:

- With just two children, one can afford to provide
health and education facilities as well as a
house and a tractor to the family;

- The only way out of difficulties is to have two

children;

- Basic needs are satisfied only in small families;
- Small family ensures better facilities;

- Four years spacing ensures happiness;

- Small family is happy even with a smaller income;
- Small family makes life easier; and

- Two children bring a thousands joys.

Leaflets were published separately in each district
projecting the demographic situation of the country. These
messages were also about small family norm and included
the addresses of the services available at the local

Family Welfare Centres.

Special supplements were issued through selected
national dailies in English and Urdu languages:
- Five Billion World Population Day - Supplement in

"The Muslim", July 18, 1987 (English):;
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Printed materials were produced on large scale at
the federal, provincial and district levels in English

and Urdu.

Publications addressed to mothers and eligible couples

included the following:

- Child and Solid Food (Urdu), Population Welfare
Division/Adult Basic Education Society (ABES):;

= Instructions to Pregnant Women (Urdu), Population
Welfare Division/Adult Basic Education Society;

- Deworming Your Child (Urdu), Population Welfare
Division/Adult Basic Education Society;

- Diet and Your Health (Urdu), Population Welfare
Division/Adult Basic Education Society;

- Guarding Against Flies (Urdu), Population
Welfare Division/Adult Basic Education Society;

- Adjusting with Your Husband (Urdu), Population

Welfare Division/Adult Basic Education Society:

- Oral Pills (Urdu), Population Welfare Division;
- ‘Mofeed Mashwarey’ - A set of folder on six
contraceptive methods (Urdu), Population Welfare

Division;
= 'Mofeed Mashwarey’ - one folder on six -
contraceptive methods (Urdu), Population Welfare

Division;



Need for a Small Family (Urdu), folder, Punjab
Population Planning Department;
Objectives of Population Welfare Programme -

folder (Urdu/English), Punjab Population Planning

Department;
Consequences of a Crowded Pakistan - folder
(Urdu/English), Punjab Population Planning

Department; and
The Problem of High Population Growth in Pakistan
- folder (Urdu/English), Punjab Population

Planning Department.

Publications for teaching, training information of the

functionaries included:

Prospectus for Family Welfare Workers (Urdu):;
Population Welfare and NGOs (Urdu) ;

Measuring Malnutrition (Urdu);

Instructions to Motivators (Urdu):;

Population Welfare and Media (Urdu);

Population Welfare Programme and the Provincial
Agencies (Urdu):;

Population Welfare and the Hakeems (Urdu):;
Reference Book for Deputy District Population
Welfare Officers (Urdu);

Booklet for Motivator Couples (Urdu):;
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- Family Health and Manpower Developﬁent Project
(English):;

- Perspectives of Population Planning Programme
- Reprint of a supplement of "The Muslim",
December 9, 1985 (Urdu/English);

- Pakistan Reproductive Health Services (RHS) -
Project Handbook for Extension Services (English);

- Guide for Voluntary Workers (Urdu);

- Population Education (Urdu):;

- Welfare Centres - An Operational Manual (Urdu);
- Text Book for Family Welfare Workers (English);
- Check List for Family Welfare Counsellors

(English); and

- Syllabus for Traditional Dais (Urdu).

Publications addressed to the general public include:

- Islam and Family Planning, Akhtar Hameed Khan
(Urdu) ; and
- Population Imperatives for the 1980°'s,

Mahbub-ul-Haq (English).

Punjab Population Planning Department published
2.73 million folders in English which were supplied to the
district offices for distribution. They also produced
stickers for mini buses, school note ©books,

cabinets/almirahs in homes, hospitals, general stores and
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family welfare clinics as well as 3,100 posters with
Quranic Ayats were distributed to RHSCs, FW Centres,

hospitals and NGOs.

Greeting cards for Eid were issued by Punjab and
Sindh Population Welfare Departments to ministers, senior
government officials, members of assemblies and other

dignitaries.

About 100,000 calendars were issued every year from

the federal and provincial headquarter.

During 1987 - 1988, Punjab produced 5,000 copies of
Telephone Index Booklets for distribution to the
Population Welfare offices, clinics, satisfied clients
and the participants of training courses. Dairies were

also distributed.

Printed Polyethylene shopper’s bags were produced by
the Punjab Population Welfare Department to mark the Five

Billion World Population Day.

A number of give-aways were arranged by the Population
Welfare Departments in the four provinces - including tea
sets, mugs, plastic glasses, key chain rings, ladies

purses, flower vases, ash trays and shopping bags.
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A number of seminars were held at each district
headquarter = generally one-day seminars == 0N
communication, motivation and training for ladies,

elected representatives and operational personnel.

Stalls were set in many districts in the Melas and
Exhibitions e.g. at ‘Jashne Baharan’ in Bhakkar, Mela
Mawaishian in Jhelum, ’Baisakhi Mela’ in Muzaffargarh and

National Industrial Exhibition at Islamabad.

’Sukhi Ghar’ Mehfils were held in selected places such

as Toba Tek Singh, Bhawalnagar and in Lahore.

Some baby shows were held in places like Gojra and

Kamalia in Toba Tek Singh district.

Audio visual vans remained mobile all over the country.
Absence of new family welfare films was pértly compensated
by the purchase of popular commercial films and the
purchase of a very large number of film strips with popular
film songs. These were supplemented by strips on jingles
produced for TV and acquisition of some family welfare
films. 1In addition, the family planning films produced in
seventies in Urdu, Punjabi, Sindhi, Pushto, Brahui, Baluchi,
Saraiki and Hindko were also shown and the leaflets
indicating addresses of clinics were distributed. The film

shows were followed by IUD camps. In Punjab alone, during
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the 12 months of 1987-1988, there were 1341 shows arranged
in 26 districts. These were attended by around 700,000

persons, both males and females.

The net-work of interpersonal communication operated
everywhere, with Family Welfare Centres providing the
nucleus. Each centre operated under a trained para-medical
female who was assisted by a Female and a Male Assistant -
clinic’s helping hands for home visits, for motivational and

follow-up purposes.

An innovative scheme of mohallah motivating couples was
initiated. It was to be launched in six specified districts,
viz. Lahore, Karachi (south), Peshawar, Pishin, Sukkur and
Sialkot. The couples héd to be husband and wife, from the
local community who were already practicing family planning.
In each district one hundred motivating couples were
recruited and mobilized as local promoters and community

activists.

L3 A BRIEF REVIEW OF THE IEC INPUTS

In spite of an impressive multi-media effort mentioned
above, the intended changes in family plannihg knowledge
base and behaviour modifications are not clearly articulated
and it seems difficult to identify, for example:

- Which traditional misconceptions and prejudices, of
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which segment of the society have been tried to be

removed.

- How the population welfare concept has been linked to

education, nutrition, health, MCH or development?

- How any awareness about the quality of 1life has been
attempted to be created besides except through jingles

and brief advertisements?
- How responsible parenthood has been induced?

- What efforts have been ,made to raise age at marriage

of females?
- How the concept of spacing has been promoted?
- How female literacy has been promoted?

Many of these issues required pre-planned surveys at
micro level followed by experimental application of IEC
approaches which has been lacking. This may be due to the
fact that after a long spell of suspension of IEC activities
it had ﬁo be re-activised on an immediate Dbasis.
Communication efforts are visible in pursuit of many other
immediate objectives. Their directions, however, could have

been clearer if they were preceded by some analysis of the
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context in which they were going to.operate. There would be
no great harm if some segments of the society were
relatively excluded from these hardy operations. With the
macro , all inclusive approach, being followed at present,

it is difficult to ascertain:

- That one is not trying to increase the knowledge
of the knowledgeable ones and ignore those who are

still ignorant; and

- That one is not motivating the already motivated

ones.

Identification of target groups could have been
simplified by dividing them into intermediate and ultimate
or main target groups. Communities, opinion leaders,
planners and field workers could be included in intermediate
target groups that are mobilized to operate on the main
target groups of "fertile couples" and "young people of

marriageable age".

The plan of multi-media projection of specific messages
is also ambitious. In fact, there was little scope of such a
wide range of message coverage in this mini-plan period. One
finds it difficult to discove?, except in mono-syllabus or

passing reference, anything substantive about :
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- Breast-feeding - lactation and weaning;

- Spacing;

- Nutrition (except a couple of books and a
measurement card);

- Father’s responsibility for the welfare of wife
and child;

- Female literacy;

- Raising the age of marriage of the female; and

- Raising the status of women.

Reports, records and publications produced so far leave
several key issues unexplained. For example it is not clear
whether for radio, T.V. and newspaper advertisements, there
was any pre-production plan which could classify the message
components and their projections, phase by phase, evaluate
the projections after some time and modify or redirect the
style or contents of the message for a progressive

assimilation.

It is not clear for how long and at what frequency a
particular message was repeated and it was followed by which

one.

It is not clear whether leaflets published from
district headquarters included anything specific about those
separate districts (apart from the addresses of clinics).

This mode of decentralized projection offered a great
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opportunity to the local IEC planners to relate themselves
to the pressing problems of some selected segments of the
society which offered themselves as target groups within a

large variety of economically backward territorial units.

It is not clear whether this mini-plan period was to be
utilized mainly for the production of training/
teaching/information aids to the functionaries of the
programme and their operational allies. There is a need for
solid contribution in this field for different levels of

trainees and field operators.

It is difficult to wunderstand why publications
addressed to mother/fertile couples are comparatively so
few. If one takes out from the list the 2.7 million folders
published in English and Urdu by Punjab Population Planning
Department, very 1little is 1left. Punjab’s folders on
"Objectives of a Crowded Pakistan" and "The Problems of High
Population Growth in Pakistan" were certainly not meant for
the major part of their target population which consisted of
women who were not urban, not really educated, not residing
in two-three bed-room housing units and not of high parity.
They must have, however, helped in reinforcing the

realization of the intermediate target groups.
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It is not clear whether in the absence of new films any
slides have been produced, and audio cassettes have been
improvised for use by Audio Visual Vans and in the cinema
houses, as recommended by the World Bank Supervisory Mission

in March 1988 [2].

It is not clear why, in the absence of new family
welfare films yet to be produced, new prints have been
ordered of the films produced in the past in half a dozen

languages.

It is a high time that one should identify the major
segment of the population which includes a major part of the
prospective clients so that their concerns and receptivities
should determine the main style and approach of the

communication component.

The population of Pakistan is not a homogeneous mass of
people. There are wide differences in terms of education,
income. occupation, place of residence, socio-economic and

cultural background and language.

Therefore, through group-specific and period - specific
strategies based upon integrated and segmented micro-studies
the IEC activities can be planned with the following

objectives:
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- To-change attitudes toward better nutrition and
home hygiene;

- To promote and improve practices of breast feeding
and weaning;

- To dispel ignorance about immunization;

- To break traditional resistance against the use of
the formal health system, in terms of medicines
and practitioners of medicines; and

- To re-inforce an existing demand or to create new

demand for family planning.

Ill.4 SUMMARY OF FINDINGS

An unmanageable ambiguous plan, coupled with a lack of
pre-planning preparation, made the component less effective
and without clear directions for the Kkey-operators. There
was little evidence of any classification of message

contents, their re-direction, or rejections and replacement.

Two main target groups were identified "Fertile
couples" and "Young people of marriageable age", but not
much of material was developed for "Young people of
marriageable age", possibly because of existing cultural

constraints in the overall environment.

More than half of the "Immediate objectives", have been
barely touched. "Traditional misconceptions and prejudices"

have not even been spelled out. Strategies for "Raising the
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age of marriage of females" have not been worked out.
"Spacing in child-birth" and "Responsible parenthood" have
been hammered only through jingles and newspaper

advertisements.

There is hardly any trace of pre-planned surveys at

micro-level.

There was no experimental project carried out except
possibly in the innovative scheme of Mohallah Motivator

Couples.

Leaflets published from different districts are devoid

of any local touch.

Training/teaching materials have been very
systematically planned and produced during this brief span

of institution-building.

There have hardly been any production of films or

slides during this period.

With rare exceptions, no efforts seem to have been made
to learn about the social, economic and cultural environment
of the different segments of the society to which one could

have specifically addressed.
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No efforts have been initiated to re-adjust the focus

to changing times.

The target groups addressed are assumed to be
monolithic and compact in their composition. They are also

presumed to be un-changing through time.
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CHAPTER 1V

IMPACT OF COMMUNICATION COMPONENT
ON THE COMMUNITY THROUGH AUDIENCE RESEARCH

As stated earlier a national sample survey was
conducted to assess the effectiveness and impact of the
Communication component of the Population Welfare Programme
in the community through audience research and ultimately to
evaluate the overall effectiveness and impact of the IEC in
the country. This target group population for audience
research was broadly restricted to a sample of currently
married females of reproductive ages (15-49 years) and a
fraction of a sample of their husbands with the aim to:

~. - Analyze the socio-economic and demographic

correlates of familiarity, agreement and perceived
effectiveness of various media;

- Help determine the effectiveness of the

communication strategy in creating large scale
awareness and behaviour change to adopt small

family norms: and

= Find out the level of contraceptive practice and
the media sources of their use.

The findings presented in this chapter focus on
selected background characteristics of the respondents. The
specific issues discussed, besides background information,
include their habit of listening/watching radio/television,
proportion possessing these gadgets, 1listening to family
planning messages and understanding their contents.

Also covered 1in this chapter is the general

34



3D

awareness and familiarity with wvarious family planning
communications media as well as agreement of the respondents
with the family planning messages of these media timings on
both radio and television. An attempt is also made to
discuss the extent of knowledge with respect to family
planning methods, the sources to which respondents attribute
their gaining this knowledge, the extent of use of
contraceptive methods, reasons for noh—use as well as their

motivation to adopt contraceptive use.

IV.1. BACKGROUND INFORMATION OF TARGET POPULATION
Through Module I questionnaire information was
‘collected from 1,333 respondents and their background

information is presented in Table IV.1. -

Table IV.1

RURAL-URBAN DISTRIBUTION OF SAMPLED CURRENTLY MARRIED
FEMALES, 15-49 YEARS OF AGE AND THEIR HUSBANDS,
PAKISTAN, 1988

Respondents Rural Urban Total

Total 215 418 1.333
(100.0) (68.6)((100.0) (31.4)|(100.0) (100.0)

Male 339 157 496
(37.0) (68.3) |(37.6) (31.7) |(37.2) (100.0)

Female 576 261 837
(63.0) (68.8) |(62.4) (31.2) |(62.8) (100.0)

Note:- The rural-urban distribution was derived after
giving proper weightage according to the sampling
frame of Pakistan Demographic Survey (PDS), 1987.

Keeping the overall totals of males and females
the same.



This table shows that of the total respondents,
62.8 percent were females and 37.2 percent were males,
68.6 percent belonged td rural areas and the remaining
31.4 percent belonged to urban areas. Almost the same
proportion of male and female respondents lived in rural and

urban areas.

The other characteristics of (837) currently married
women indicated that only 24 percent of them were
literates. Almost one-third (32 percent) of the women had a
monthly household income of less than Rs. 1000 per month.
Slightly less than half (47 percent) had monthly household
income in the range of Rs. 1000 to 2999. While the
remaining 21 percent of the female respondents had a monthly

household income of Rs. 3000 and above.

Around 45 percent of the female respondents were below
30 years of age and almost three—quarters (76 percent) of
them belonged to ages under 40 years. As far as the
distribution of male respondents is concerned, 28 percent
were under 30 years of age and 55 percent of them were below

40 years of age, while 86 percent belonged to the

ages under 50 years.
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The distribution of women by number of living children
indicates that almost half (49 percent) of these women had
four or more 1living <children, two out of five women
(40 percent) had one to three 1living children, while
11 percent women had no 1living children. As age is
positively correlated with parity, therefore in- the
subsequent analysis, number of 1living children (parity)

will be used as proxy for age of women.

IV.2. THE EXTENT OF FAMILIARITY, AGREEMENT AND PERCEIVED
EFFECTIVENESS OF THE VARIOUS COMMUNICATION MEDIA

The main questions dealt with in this section include;

- What proportion of the target population listens
to radio and television and what proportion owns
these electronics media?

- What proportion of the target population ever
heard/watched or read anything about
population/family planning and those who knew what
they think of it?

= To what extent male and female target population
is familiar with the family planning messages in
various communication media?

= To what extent do those who receive family
planning messages through various media agree with
them? Does this agreement vary by type of media?

- What is the target population’s assessment of the

effectiveness of family planning messages in each
of the various media?

- How they perceive the suitability, duration and
frequency of timings on radio and television and
their perception towards gifts?

To investigate these issues the respondents were

questioned about the frequency of listening to radio,
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watching television and also possessing these items in
their housing units. They were also extensively and
intensively questioned about their familiarity with the
family planning messages through the following media

sources:

- Interpersonal Communication
- Visit by a Population Welfare Programme

Worker
- Spouse
- Friends/Relatives/Neighbours

- Newspapers
- Articles/Letters

- Advertisements
- Special Supplements
- Puzzles

- Posters/Charts/Calendars
= Posters/Charts

- Calendars

- Pamphlets/Leaflets
e Pamphlets/Leaflets

- Magazines/Periodicals
- Articles/Letters

- Advertisements
- Puzzles

- Books/Booklets/Novels/Short Stories
= Books/Booklets/Novels/Short Stories

- Other Printed Materials
- Others

- Radio
- Dramas
- Jingles
= Poems/Songs
- Educational/Informative/Doctor’s Advice
- Forums
= Advertisements

- Television

= Dramas/Plays
- Jingles
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= Poems/Songs

- Discussions/Forums

- Educational/Doctor’s Advice
- Tellops

- Stage Dramas
= Stage Dramas

- Cinema
- Jingles
- Slides

- Films
- Educational/Teaching/Training
- Documentary/Publicity
= Features (with FP Insertion)

- Fixed Publicity
- Billboards/Hoardings
= Bus Panels
- Neon Signs
- Slogan Written on Rocks

- Public Meetings/Gatherings
- Audio Cassettes
- Video Cassettes
- Audio Visual Vans
- Folders

- Seminars
- Seminars/Workshops

- Traditional Media
- Traditional Media

According to the audience research survey, the
frequency of 1listening to radio and watching television
among currently married males and females in rural and urban

areas of Pakistan is given in Table 1IV.2



TABLE TN 2
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PERCENTAGE OF RESPONDENTS BY FREQUENCY OF LISTENING TO RADIO
AND WATCHING TELEVISION BY RESIDENCE AND SEX,

PAKISTAN,

1988

Frequency of

Listening to Radio

Listening T
Radio Rural Urban Pakistan
Males Females Total Males Females Total |Males Females Total
Daily 17.3 162 16.6 12.4  19.7 16.9 57 172 16.7
Few times a week 21.9 15,9 18.1 20.9 14.9 17.2 21.6 -15.5 17.8
Once a week Tl 5.3 6.2 2.0 4.2 3.4 5.9 5.0 03
Rarely 28.5 5.0 ] i o | 46.8 24.1 32.6 S4:3- 110 19.6
Never 24.6 57.6 45.4 18.0_-37.1 29.9 22.9: 1.3 40.6
Total 100.0 100.0 100.0 100.0 100.0 . 100.0 100.0 100.0 100.0
Number of
Respondents (N) 339 576 915 157 261 418 496 837 1333
Frequency of Watching Television
Watching
Television Rural Urban Pakistan
Males Females Total Males Females Total |Males Females Total
Daily 12.3=13.2 12.9 48.6 b57.4 54.1 23.8 27.0 25.8
Few times a week 11:2 8.3 9.3 17:4 9.1 127 132 8.5 102
Once a week 14.0 7.4 9.8 357 0.9 1.8 10.7 = 7.3
Rarely 20.14 5.5 11.0 6.8 122 13.9 19.2 7.6 11=9
Never 42.2 65.5 56.8 13.6 20.6 18.0 33.1 51.5 44.6
Total 100.0 100.0 100.0 100.0 100.0 00.0 100.0 100.0 100.0
Number of
Respondents (N) 339 576 915 157 261 418 496 837 1333
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Firure 1IV.1

LISTENING TO RADIO CURRENTLY
MARRIED RURAL MALE, 1988.

Few times a week

Once a week
8%

Never
25%

Source: Table IV.2




Figure IV.1
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LISTENING TO RADIO CURRENTLY
MARRIED RURAL FEMALE, 1988.

Once a week

Never
58%

urce: Table 1IV.2



Figure 1V.2
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LISTENING TO RADIO CURRENTLY
MARRIED, URBAN MALE, 1988.

Few times a week

ource:

Table IV.2



Figure IV.2

LISTENING TO RADIO CURRENTLY
MARRIED URBAN FEMALE, 1988.




WATCHING TELEVISION CURRENTLY
MARRIED RURAL MALE, 1988.
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IV.3

WATCHING TELEVISION CURRENTLY
MARRIED RURAL FEMALE, 1988

TrRble Y. 2




Figure 1IV.4
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WATCHING TELEVISION CURRENTLY
MARRIED URBAN MALE, 1988.

Never
14%

Few times a week
17 %

Once a week

4% Rarely
17 %

Source: Table IV.2



Figure 1IV.4
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WATCHING TELEVISION CURRENTLY
MARRIED URBAN FEMALE, 1988.

Source

= Table IV.2



It appears that two out  of five respondents
(41 percent) reported that they never listened to radio.
This proportion was 30 percent in urban areas and 45 percent
in rural areas. In rural areas, about one out of four males
(25 percent) and three out of five females (58 percent)
never listened to radio. Similarly 45 percent of the
respondents - 18 percent in urban areas and 57 percent in
rural areas-had never watched television. Particularly in
rural areas 42 percent of the males and 66 percent of the

females never watched television.

Table IV.3  indicates the possession of radio,
tape-recorder and television sets in the house. It is
observed that 47 percent of the households did not possess
any of these items. The corresponding proportion was
19 percent ‘in urban households and 60 percent in rural

households.

The survey indicates that 43.0 percent of the
respondents had radio and 32 percent had television sets in
their households. In rural areas, the proportions of
households having radio and television sets were 21 percent

and 14 percent respectively.
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TABLE IV.3
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PERCENTAGE OF RESPONDENTS LIVING IN THE HOUSEHOLDS
WITH RADIO, TAPE RECORDER OR TELEVISION BY

RESIDENCE AND SEX,

PAKISTAN, 1988

Household With Rural Urban Pakistan
Electronic Media
(devices) Males|Female|Total Mgles Females|Total| Males|Females|Total
Radio/Transistor | 21.6 14.1 16,9 5.6 6.0 5.9 16.5 11.6 13.4
Tape Recorder/ 5.5 5.9 5.8 2:5 3.0 2.8 4.6 5.0 4.9
Transistor
Television 3.6 4.7 453 17.0 15.0 15H.8 7.9 -9 _7.9
Radio/Transistor 2.5 4.0 S0 2.4 1.5 18 2.5 3.3 3.0
& Tape
Radio/Transistor 2.8 2.6 2.1 18.5 20.1 19.5 J oty 8.1 19
& Television
Tape Recorder & 0.4 0.8 0.6 6.1 6.0 6.0 2.2 2.4 ot
Television
All Items 5.8 7. 0==86.5 30.1 29.3 29.6 13.5 13.9 13.8
None 57.8 60.9 59.8 7.9 19.1 18.6 45.2 47.9 46.9
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Respondents (N) 339 576 915 157 261 418 496 837 1333




Figure 1IV.5
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RESPONDENTS HAVING RADIO, TAPE RECORER
OR/AND TELEVISION, PAKISTAN, 1988
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None 47%
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C: Television, D: Radio

14%

Source: Table 1IV,3




Figure IV.5
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RESPONDENTS HAVING RADIO, TAPE RECORDER
OR/AND TELEVISION, RURAL, 1988

A/B/D 3% C4% A/B 6%
All Items 6% Y

B/D 17%

X RIS
.........

B & P

None 60%

A: Tape Recorder, B: Transistor
C: Television, D: Radio

Source: Table IV.3



Figure 1V.5
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RESPONDENTS HAVING RADIO, TAPE RECORDER
OR/AND TELEVISION, URBAN, 1988
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e, RS 2
R None 19%
All Items 30%
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Source: Table IV.3




The foregoing findings of the Survey indicates, that
the two major and crucial forms of electronic media. i.e.
radio and television which give the family planning
programme its greatest exposure are not listened/watched and
are not available to a large segment of the population.
This low percentage is contrary to one’s expectations which
might be due to concealing the possession of radio and
television sets, as they require compulsory possession of a
government licence, which is renewable on yearly basis on

payment of a certain fee.

Moreover, the field enumeration was influenced by
floods and political disturbances due to which the frequency

of possession of these items might have been under-reported.

Of those respondents who had television in their
households, 93.4 percent reported that they were familiar

with some form of population welfare messages (Table IV.4).
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TABLE IV.4

PERCENTAGE OF RESPONDENTS POSSESSING RADIO/TELEVISION
AND HAVE KNOWLEDGE OF COMMUNICATION MEDIA BY RESIDENCE
AND S8EX, PAKISTAN, 1988

Possessing
Electronic Having Knowledge of
Media Communication Media
Rural Urban Total
Radio
Total 84.0 93.7 87.7
Males 90.4 94.6 92.4
Female 78.6 92.3 84.2
Television
Total 91.9 96.1 93.4
Males 91.8 95.6 93.2
Females 93.1 97.6 93.8
This proportion is slightly higher in wurban areas
(96 percent) than rural areas (92 percent). Similarly

88 percent respondents who had radio in their houses
reported familiarity with some form of population welfare
messages. This proportion was higher in urban areas

(94 percent) than in rural areas (84 percent).

The survey intended to enquire primarily from the
target group whether they had ever heard, watched or read
any thing about family planning programme media. Table IV.5

indicates that 73 percent of the respondents were familiar
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Figure 1IV.6
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PERCENTAGE OF RESPONDENTS

PAKISTAN

100 ~

RESIDENCE

m
:

Table 1IV.4

Source:



57

1V 6

Figure

RESPONDENTS WITH TELEVISION AND HAVE
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with any of the family planning media. The corresponding
proportion was 68 percent for females and 82 percent

for males.

The proportion of respondents having knowledge of any
such media was higher inr urban areas (88 percent) as
Eompared to rural areas where it was 66 percent. Similarly
in rural areas, 60 percent of female and 70 percent of male
respondents were aware of any family planning media. Where
as in urban areas, 85 percent female and 92 percent male
respondents were familiar with any of the family planning

programme media (Table IV.5). It 1is worth noting that

TABLE IV.5

PERCENT DISTRIBUTION OF RESPONDENTS
HAVING KNOWLEDGE OF ANY FAMILY PLANNING MEDIA,
BY RESIDENCE AND SEX, PAKISTAN, 1988

Residence Males Females Total
Total 81.5 68.0 73.0
VUrban 91.7 85.4 87.8
Rural 70.1 60.1 66.2

after such a long lapse of suspended IEC activities, the
programme has been able to maintain a high level of family
planning media awareness in the country particularly among

males.



From those who knew about family planning, another
probing question was asked about their thought on family
planning programme. Their responses are presented in Table
IV.6 which shows that majority of the respondents thought
that family planning meant 1limiting the number of children
(81 percent) followed by spacing of children (57 percent),
welfare of family (39 percent), use of contraception
(19 percent), maternal and child health (18 percent) and

sterilization (12 percent).

TABLE IV.6

PERCENT OF RESPONDENTS HAVING PERCEPTION
ABOUT POPULATION WELFARE PROGRAMME,
PAKISTAN, 1988

Perception about Population

Welfare Programme Percent
Limiting the Number of Children 80.7
Spacing of Children 56.8
Use of Contraceptives 19.3
Welfare of Family 38.9
Maternal and Child Health 18.2
Immunization 5.5
General Medical Advice 0.2
Sterilization 3.7
Treatment of Sterility 0.4
Others 0.7
Don't know 7 2.1

Note: Multiple responses were obtained, therefore the
percentages will not add upto 100.
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Figure 1IV.7

60

RESPONDENTS HAVING PERCEPTION ABOUT
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After ascertaining their perception about Population
Welfare Programme, the respondents were questioned first
unprompted and then prompted about their familiarity with
the communication media. Later on, the respondents were
questioned about their understanding of the major 16 media,
which were further expanded into 43 types of specific family
planning media messages listed in the beginning of this
section. The object was to ascertain their understanding,
agreement or disagreement of these messages through
specific media and then to evaluate the effectiveness of
each media. The findings for these questions are presented

in-taple IV. 7.

The table presents the percent of currently married
males and females who were familiar with each of the above
stated 43 family planning communication media. It inm
observed from the table that of the 43 types of specific
media investigated only 14 media were recognized by 10 or

more percent of the respondents.

Among those media representing formal Population
Welfare Programme inputs, the television jingles and the
radio jingles were recognized by the largest proportions of

the respondents, which were about 44 and 40 percent
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TABLE IV.7

PERCENT OF RESPONDENTS FAMILIAR WITH FAMILY
PLANNING COMMUNICATION MEDIA, BY SEX,

PAKISTAN, 1988

Communication Media

Males Females Total

01

02

03

04
05

06
07
08

09

10
1

12

13

14

15
16

Inter- 1. Visit of a F.P. worker 33.3 29.2 30.8
Personal 2. Spouse 14.9 20.3 18.3
Communication 3. Friends/Relatives/ 36.6 47.4 43.3
Neighbours
News 1. Article/Column/Letter 6.6 7.3 7.D
Papers 2. Advertisement 286.9 :11.5 17.2
3. Special supplement 2T 25D 2.6
4, Puzzle 0.0 0.0 0.0
Posters/charts 1. Poster/Charts 8.7 10.9 13:7
Calendars 2. Calendars 10.4  14.0 12.7
Pamphlets/Leaflets 1.2 3.2 2: 5
Magazines/ 1. Article/Letter ; GAT T IR 2.8
Periodicals 2. Advertisement 2.9 T 4.3
3. Puzzle 0.1 0.0 0.0
Books/Booklets/Novels/Short Stories 125 =205 2.2
Other Printed Materials D.6-:3.0 2.1
Radio 1. Drama 14.8 10.5 2.2
2. Jingle 46.4 36.0_ 39.9
3. Poem/Song 18:2 ~ 9.8 <128
4, Educational/Advice 6.6 T.7 7.3
5. Forum 0.6 5.4 3.6
6. Advertisement 11.8 18.4 16.0
Television 1. Drama 15:2 14.7 14.9
2. Jingle 46.3 42.8 44.1
3. Poem/Song 18.6 8.8 12.8
4. Discussions/Forum 890 6.1 3.9
5. Educational/Advice 7.9 =:5.9 6.6
6. Tellop 5.6 9.8 8.2
Stage Drama D=1 0.0
Cinema 1. Jingle 0.0 0.4 0.3
2. Slides K e | 1.7
Films 1. Educational/Teaching/ 00 =-0.1 0.0
Training
2. Documentary/Publicity 80 1.6 5 |
3. Feature 3.5 8.2 2.0
Fixed 1. Billboards/Hoardings Zi.3° 1.4 16.2
Publicity 2. Bus Panel 15.6 10.9 12.6
3. Neon Sign $:2 =731 3.0
4, Slogans on rocks 1.0 2:1 s B
Public 1. Audio cassettes 0.7 0.3 0.5
Meetings/ 2. Video cassettes 0.3 0.1 s
Gatherings 3. Audio visual van 9:9° 6.8 7.9
Publicity
4., Folder 0.3 1.5 1.0
Seminars 0.1 Q.2 0.1
Traditional media 0.9 0.4 0.6

Number of Respondent (N) 496 837 1333
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respectively. A little over 30 percent of the respondents
indicated an awareness about the family planning
communication by a visit of a Population Welfare Worker.
About one-tenth to one-fifth (10-20 percent) of the
respondents indicated familiarity of family planning
communication through various forms of printed media such as
posters/charts, calendars and newspaper advertising.Males
appeared to be more familiar with family planning through
newspaper advertising, fixed publicity media and radio
jingles. In the interpersonal communication 43 percent of
the respondents reported friends/relatives and neighbours as
the major source. However, females seemed to be more exposed
than males to informal interpersonal contacts i.e from their

spouse or friends/relatives/neighbours.

Table IV.8 shows the percentage of currently married
females who were familiar with family planning communication
through various media by rural-urban residence, literacy
level, household income , and number of living children. As
can be seen from the table there were several sharp
differences noted in selected communication media exposure
of family planning messages. For example, as compared to
rural residents, urban residents were two to four times more
likely to be familiar with the family planning programme

through printed media and television jingles.
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TABLE IV.8

PERCENT OF CURRENTLY MARRIED FEMALE RESPONDENTS FAMILIAR WITH

LITERACY,
1988

PAKISTAN,

FAMILY PLANNING COMMUNICATION MEDIA BY RESIDENCE,
INCOME AND NUMBER OF LIVING CHILDREN,
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However, through radio, the messages of Population
Welfare Programme were reaching the rural residents nearly
as frequently as the urban residents. The urban residents
also appeared to be about 40 percent more likely to have
been contacted by a Population Welfare Worker (PWW) and
to have been exposed to family planning through their
own spouses. It shows that wurban couples had more
inter-personal communication on family planning than their

rural counterparts.

With respect to differences according to the literacy
status of the female respondents, the results indicate that
virtually for all the media, literate respondents were more
likely to be familiar with family planning messages than
illiterate respondents. For most of the media, the literates
were about twice more familiar with the family planning

programme than the illiterates.

Similarly for printed types of media, the 1literates
were three to 20 times more likely to be familiar with the
programme messages than illiterates. A similar pattern is
observed for the household income. As the level of income
increases, the proportion of those who were familiar with

each of the media also increases.
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There appears to be some relationship between the
number of living children and the degree of familiarity with
family planning by each of the media. The strength of this
relationship is weaker than the relationship for

urban/rural, literate/illiterate, or 1level of household

income.

However, the low parity compared to high parity women
had gained more familiarity with family planning message
through their spouses and through newspapers, magazines,
periodicals and advertisements. The high parity women
had gained such familiarity through Population Welfare

Programme workers and radios.

Regarding each of the media, every respondent was
asked, whether or not he/she agreed with the message and if
he/she agreed whether the message was conveyed effectively

or not. The answers to these gquestions are summarized

in Table IV.9.

The findings indicate that majority of the respondents
agreed with the contents of the messages, as well as with
the effectiveness of the messages. With the exception of T.V
Drama females reported a little higher levels of agreement
than males. However, even for males the levels of agreement
and effectiveness of messages were very high. For almost all
media, with minor exception, the levels of agreement were

more than 90 percent which are very high.
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TABLE 1IV.9

67

PERCENT OF RESPONDENTS WHO AGREED AND CONSIDERED COMMUNICATION
MESSAGES EFFECTIVELY CONVEYED BY SEX, PAKISTAN, 1988

Communication media

Agree vith media message

Consider as effectively conveyed

01 Inter
personal

02 News
Papers

03 Posters/
Calendars

—“r Do

. Visit of a F.P Worker

Spouse

. Friends/Relatives/

Neighbours

1. Article

2. Advertisement
3%
i
1

Special Supplement

. Puzzle
. Poster/Charts
v

Calendars

04 Pamphlets/leaflets

05 Magazines/

k

Article/Letter

Periodicals 2. Advertisement

R

Puzzle

06 Books/Booklets/Novels/Stories
07 Other Printed Material

08 Radio

09°1.%.

10 Stage Drama
11 Cinema

12 Filns

13 Pixed
Publicity

14 Public
meetings/
gatherings

15 Seminars

I
. Jingle

N LN e LS DD e O LN e L NS
- -

e BND bt e Cab [ND bt G BND e DN

Drama

Poen/Song

. Bducational/Advice
. Forum

. Advertisement

. Drama

Jingle

. Poen/Song

. Discussions Forum
. Bducational Advice
. Tellop

. Jingle
. Slides
. Bducational

Documentary
Feature

. Billboards

. Bus Panel

. Neon Sign

. Slogans on rocks
. Audio cassettes
. Video cassettes
. Audio visual van
. Folder

16 Traditional media

Hales  FPemales
92.2 9.1
100.0 86.5
88.3 96.0
833 100.0
95.4 93.0
100.0 100.0
95.6 9.1
96.2 97.4
81.3 100.0
100.0 100.0
93.3 100.0
100.0 =
100.0 100.0
100.0 100.0
98.6 100.0
9.3 97.1
97.8 827
100.0 100.0
100.0 97.8
87.0 99.3
96.0 28.4
93.4 98.3
95.9 100.0
0.0 98.0
97.4 100.0
92.9 98.8
- 100.0
100.0 100.0
93.1 100.0
> 100.0
100.0 100.0
97.6 100.0
94.2 99.1
94.8 98.9
100.0 96.2
100.0 100.0
100.0 100.0
100.0 100.0
93.9 93.0
100.0 100.0
100.0 100.0
100.0 100.0

Total

Males

90.0
81.8
2.3
93.5
59.6
100.0
100.0
86.17
100.0
100.0
100.0
91.3
84.3
92.1
100.0
3.3
4.5
96.0
86.0
89.8
98.0
87.4
96.4

0 N -

3.3
53.3

100.0
91.6
1.3
9.8
85.1
60.0

100.0

100.0
57.1

100.0

100.0
80.0

Females

[anry
= W w
=y
= oo uem

W W W oo WO
LD £ EN LN | L Ged G -3 W |
- - LA )

F OO b BN e

00 OO WO W w
L= — N E

Totals

[,
S W W W —a w
D LS e =3 OO W

o W W W
-3 L N on
-

N —3 W WD W W W 0O WD W WO W oo
U -0 00 00 00 OD 9 00 ON S N W W

Note:

Results are based on respondents who are familiar with specific media.



TABLE IV

.10

PERCEPTION OF RESPONDENTS REGARDING FAMILY

PLANNING MESSAGES,

SUITABILITY,

DURATION AND -FREQUENCY

OF RADIO AND TELEVISION, BY SEX, PAKISTAN, 1988
Electronic Media Male Female Total
I. RADIO TIMINGS PERCENTAGE

A. Suitability
Yes 93.7 94.5 94.1
No 6.3 5.5 5.9
Total 100.0 100.0 100.0
B. Duration
Adequate 86.6 92.2 89.7
Too long 1.8 1.2 1.5
Too short 11.6 6.6 8.8
Total 100.0 100.0 100.0
C. Frequency
Adequate 86.9 91.4 89.4
Inadequate 13.1 8.6 10.6
Total 100.0 100.0 100.0
II. TELEVISION TIMINGS
A. Suitability
Yes 95.1 97.8 96.5
No 4.9 22 3.5
Total 100.0 100.0 100.0
B. Duration
Adequate 77.8 89.8 84.9
Too long 0.8 0.8 0.9
Too short 21.4 9.4 14.2
Total 100.0 100.0 100.0
C. Frequency
Adequate 78.3 88.8 84.7
Inadequate 21.7 11.2 13:3
Total 100.0 100.0 100.0
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Figure 1IV.8
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Figure IV.9

PERCEPTION OF RESPONDENTS BY SEX
REGARDING F.P MESSAGE ON T.V, 1988
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Concerning the target groups personal evaluation of the
suitability, duration and frequency of the messages and
radio and television timings, it was noted that the
responses were overwhelmingly positive for the suitability,
duration and frequency of messages on either media
(Table IV.10). There was only a little criticism about the
duration and frequency of television messages. The stronger
criticism seems to have come from males as 21 percent of
them reported that the television messages were too short

and too infrequent.

The study included several questions to investigate
respondents attitudes towards Population Welfare Programme
gifts. Only 16 percent of the respondents were against the
idea of distributing gifts (Table IV.11), while the rest
were more or less equally divided between "“for gifts"

(44 percent) and "no opinion" (40 percent).

.
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TABLE 1IV.11

PERCEPTION OF RESPONDENTS ABOUT
POPULATION WELFARE GIFTS, BY SEX,
PAKISTAN, 1988

Perception Males Females Total

Like Idea of Gifts

Yes 48.7 41.2 44.0
No 12.5 18.2 16.1
No Opinion 38.8 40.6 39.9
Total 100.0 100.0 100.0

N 489 811 1,300

Received a Gift

Yes 5.5 7:5 6.8
No 94.5 92.5 93.2
Total 100.0 100.0 100.0

N 491 813 1304

Received a Calendar

Yes 34.3 49.5 43.6
No 65.7 50.5 56.4
Total 100.0 100.0 100.0

N 70 109 179

Like a Calendar

Yes 91.7 87.5 88.8
No 8.3 12.5 11.2
Total 100.0 100.0 100.0
N 24 56 80

Note: Excluding N/A Cases.

A few respondents (seven percent) had reported having
received a gift. However about half of the females and about
one-third (34 percent) of the males reported having received

a calendar. Almost all who had received a calendar,



89 percent reported that they liked the calendars

(92 percent males and 87 percent females).

The perceived effectiveness of various media conveying
the population welfare message was also assessed by asking
the respondents to respond to these media items rating each

of the major media on a five-point scale from "Very Good",

"Good", "Adequate", Poor", and to "Very Poor".
Television, fadio, interpersonal communication and
documentary films were rated "Very Good" and "Good". The
rest of the media were rated between "Good" and
"Adequate". In this regard females were somewhat less

critical in their evaluation.

In general, it may be concluded that the media messages
were remarkably well-received by husbands and wives. On the
other hand, one must be cautious of the possibility of the
baises in data, such as the tendency of respondents to
provide answers which they view are socially desirable or
would please the interviewers. There are also other factors
influencing the quality of data such as illiteracy,

ignorance, interviewers bias and sampling error.
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IV_3. KNOWLEDGE OF SPECIFIC CONTRACEPTIVE METHODS
The survey collected data from all the respondents on the
knowledge of specific contraceptive methods. This information was
obtained by asking:

- To what extent are the respondents knowledgeable about
specific contraceptive methods?

= To what media sources do respondents attribute their

knowledge of family planning?

Table IV.12 shows the knowledge of specific family planning
methods of these respondents who at least knew one method. About
é1 percent of the respondents indicated that they had heard about
or knew any of the family planning methods. The corresponding
proportion was 65 percent among males and 59 percent among females.
On the other hand, it should be noted that almost two out of five
respondents (39 percent) reported that they had no knowledge of any
family planning method.

TABLE IV.12

PERCENT OF RESPONDENTS WITH KNOWLEDGE OF AT LEAST ONE SPECIFIC
CONTRACEPTIVE METHOD, BY SEX, PAKISTAN, 1988

Knowledge of any Method
FAMILY PLANNING METHOD

MALES FEMALES TOTAL
: 1 Pill 74. 76. 5.
2. Condom 69. 41 . 52.
3. Vaginal Methods - = %
4. Injections : 54. 5
5. 1-0.D 48. E
6. Female Sterilization 7

7. Male Sterilization
8. Rhythm
9. Withdrawal
10. Abstinence
Total
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Total Cases 322 490 812




Figure IV.10
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It is interesting to note from Table IV.12 that the
more effective contraceptive methods are better known than
the traditional methods. The pill, female sterilization,
condoms, and injections in that order, were more widely
known by three-quarters to one-half of those who were
knowledgeable about any method. IUDs were known to
46 percent of those who are knowledgeable about family
planning. Compared to males, females were more knowledgeable
about the pill, injections, IUD and female sterilization,
and less about the condom or male sterilization. Moreover,
males knew more than females about vaginal methods, rhythm

method and the withdrawal method.

The pattern of effect of wurban/rural residence,
literacy 1level, household income and number of living
children on knowledge of contraceptive methods was similar
to that as reported above with respect to familiarity with

the specific media.
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PERCENT OF CURRENTLY MARRIED FEMALES WITH KNOWLEDGE OF SPECIFIC
CONTRACEPTIVE METHODS BY RESIDENCE, LITERACY, INCOME, AND NUMBER OF
LIVING CHILDREN, PAKISTAN, 1988

|
Number of Living
Residence Literacy INCOKR Children
T0TAL :
FAMILY PLANNING METHOD Rural| UrbanjLite-|[11it-{<1000{1000-]3000- |5000+] 0 J 1-3| 4-6] M
! rate |erate 2999 4999 | !

I, Pill 76.3 2.7 82.2 |82.3 13.5 | 62.9 80.2 79.2 91.0 |76.7 80.7 71.5 974.5

2 Condon 1.5 3.0 54.0 159.2 33.4 | 20.7 44.7 49.4 70.1 |31.4 45.2 43.9 32.6

3 Vaginal Nethods 4.3 0.8 1013046 L8 RSN R S R o i o e e

i Injections 54.8 54.3 55.5 54,2 52.1 | 52.1 51.6 54.5 T4.8 |46.8 51.6 52.§ 56.5

5 [.U.D 3.2 .6 54.2 163.1 41.4 | 30.0 50.7 54.5 78.4 |aT.4 57.7 41.8 43.3

6. Female Sterilization 0.7 18.5 57.8 |61.0 75.2 | 1.4 71.4 T0.1 €9.4 |11.7 66.6 71.1 %6.3

;5 Kzle Sterilization 8.2 &8 M. 1.8 5.8 408 B R S0 T Y

8. Rhytha 0.8 0:0 2 EPEY 0 005 1.0= 3.0 1Y 08 05 1.

g, Withdrawal 2l 411 5.2 08 258 -2 Ly R0 hY 3Lk oD

10. Abstinence o L EbE 1.8 Ot B0 011y I8 1.5 13
Total 58.5 33.1 70.5 |77.9 52.1 | 52.1 55.9 67.5 85.1 |51.3 59.8 57.2 65.9

Total Cases 490 306 184 | 155 338 Mo =210 =11 B R N




Table 1IV.13 indicates that with the exception of
female sterilization, knowledge of each specific method
tends to be greater for urban residents, the literates,
those with higher household income and for families with
large number of 1living children. The opposite is true
regarding knowledge of female sterilization. For some
reason more of the rural than wurban residents and
illiterates than 1literates reported knowledge of this
method. It is interesting to note that the abstinence
method was also better known to rural and illiterate women

than urban and literate women.

Those who indicated that they knew or had heard about
family planning methods were further questioned about the
source of their knowledge and the most important source of
their knowledge. Three responses were allowed including the
most important source of knowledge. The responses to these

two questions are given in Table IV.14.

78



TABLE IV.14

79

PERCENT OF RESPONDENTS FAMILIAR WITH FAMILY PLANNING METHODS,
SOURCE OF KNOWLEDGE AND MOST IMPORTANT SOURCE OF KNOWLEDGE BY SEX,
PAKISTAN,

1988

Communication Media

Percent identifying each media as

Source of Knowledge

Most Important
Source of Knowledge

MALES FEMALES TOTAL

MALES FEMALES TOTAL

Informal Inter-personal

1. Spouse 20.7 25.4 23.6 44.3 41.3 -42.5
2. Friends, Relatives, 5053 -68.3 - 61.1 9.7 20,2 16.1
and Neighbours
Formal Inter-personal
: 3. PW Worker 44.3 42.0 412.9 36.4 34.2 35.0
Printed material
4. Newspapers 9.0 0:7 4.1 3.0 6.0 1.2
5. Poster/Charts 8.3-—-2.8 5.0 1:8 0.6 1A
6. Pamphlet/Leaflet 1.2 0.4 0.8 8:0 0.1 0:1
7. Magazine/Periodical ‘0.0 0.8 0.5 0.0 0.0 0.0
8. Book/Booklet 1= 0.4 0.8 0.0 0.0 0.0
9. Other printed- material =3 =05 0.8 0.0 1.6 5050
Audio or Visual
10. Radio 2.7 A1.4 15.9 2.9 0 2.1
11. Television 178 W0 13 .2 1.2 090 1.1
12. Stage Drama 0.0 0.0 0.0 0.0 0:0:- =800
13. Cinema Slides 0.0 0.0 0.0 0-0--920 - 00
14, Film 00— 057 0.5 08 = 12000
15. Fixed Publicity 0N 0.4 0.2 B0 =00 4.0
Public Forum
16. Public Meetings 2.6 3.9 3.4 0.0 =0:1 0.1
17. Seminar 0.0 0.0 0.0 0:0 - 0.0 0.0
18. Traditional Media 0.0 0.0 0.0 0.0 0.0 0.0
19. OTHERS 1.6 3.1 2.6 0.0 =04 0.2
Total Number of Cases (N) 322 490 812 322 490 812

Note:

Respondents were asked to identify up to three sources, therefore the

percentage in first three columns do not sum up to 100 percent




It is apparent from the table that the interpersonal
media (formal and informal) were almost exclusively
identified as the most important source of knowledge on
contraceptive methods. Spouse, Population Welfare Workers,
or friends/relatives/neighbours were reported as the most
important sources by 42.5 percent, 35.0 percent and 16.1
percent of the respondents respectively. Females as compared
to males were more likely to identify friends, relatives and
neighbours as the most important sources about knowledge of

contraceptive media.

After considering the most important sources of
information which respondents identified, the four media,
radio, television, newspapers and posters/charts, were
identified as more important sources next to the
interpersonal communication for gaining knowledge about

contraceptive methods (first three columns of table IV.14).

The percentages for Population Welfare Worker and
spouse were high, both as general source of knowledge about
family planning methods and as the most important source.
This indicates that, when the Population Welfare Worker and
spouse are indicated as a source of knowledge, they are

virtually always recognized as the most important source of

knowledge.
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Table 1IV.15 shows differences in the sources of
knowledge by urban-rural residence, literacy level,
household income and number of 1living children. Urban
residents are more likely than rural residents to attribute
the source of knowledge to spouse and television, while the
rural residents are more likely than the urban residents to
attribute their source of knowledge to friends/relatives/
neighbours, Population Welfare Workers, radio, and public

meetings.

The 1literates more than illiterates attribute the
source to the spouse, Population Welfare Worker and
newspapers and less to radio and television. Those with
higher household incomes attribute the source of knowledge
more than those with lower income to sSpouse,
friends/relatives/neighbours and Population Welfare Workers
and less to radio or television. Respondents with larger
family size attribute their knowledge more to spouse and

less to friends/relatives/neighbours.
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TABEE TV_.15

PERCENT OF CURREMTLY MARRIED FEMALES FAMILIAR WITH FAMILY PLANNING METHODS
AND SOURCE OF KNOWLEDGE BY RESIDENCE, LITERACY, INCOME,
AND NUMBER OF LIVING CHILDREN, PAKISTAN, 1988

Residence | Literacy Bousehald Income (Rs.) Living Children
Communication Media Total Rnraliilrhan Lite-|I11it-]{<1000 |1000-{3000-|5000 0 | 1-3 | 4-6 | T+
i rate |erate 2999 (4999 | +
i
Informal Interpersonal
1. Spouse 250 ] 11335001360 2000 13T M0 -9 550 S A R E SET
2. Friends, Relatives 66.3 | 15.0 5T.4 |6S.2 6B.1 [T0.3 62,4 1.2 342 53 .0 61 .
and Neighbours
Pormal Inter-personal
3. P¥ Worker 42.0 | 44.2 38.1 |46.5 39.9 |31.4 39.6 4B.4 69.4 [41.3 38.4 43.0 41.8
Printed material
{. Newspapers B0l 2zt 00000 e el Y 3l
5. Poster/Charts ISR B R L e SR I Rl I S B i e i e o B b B i e 1 R
fi. Pamphlet/Leaflet 0.4 Bl 1S EE 00T 00 Ly 08 e kY 00
1. Magazine/Periodical Bkt i 0 Gy B R D
8. Book/Booklet 0.4 Bt LRy L0 0T et - S 0] Nl
9. Other Printed Materials| 0.5 0.0 0.0 | 1.6 0.0 0.0 0.0 3.2 0.0f0.0 1.2 0.0 0.0
AUDIO OR VISUAL :
10. Radio Mot f I =18l v 1.9 i 10.2--8.1 0.0 HEL =00 180 %8
11. Television 100 =08 Wl LT 16s IS 0.1 155 3.2 |50 =% 108 1t
12. Stage Drama g0 00t 00100 0000 001 E b 0000
13. Cinema Slides D.0: 0.0 0.8 P00 0.0 0.0 0.0 0.0 0.0 0.0 0000 0D
14. Filn Bl P00y 00 R a0) S e
15. Fixed Publicity PAT] 0 R0 0RO R e
PUBLIC PORUM
16. Public Meetings 39-F e S0 s R et i A e s
17. Seminar D0 0 =00 0.0 0.0 0.0 0.0 8.0 ] 0:0 20500008
18. Traditional Media 0.0 | 0.0 o0.0f0.0 0.01/0.0 0.0 0.0 0.01}0.0 0.0 0.0 0.0
19, OTHERS 00 B e e TR P T e e B e R B e T e e
Number of Cases (N) 490 | 306 184 | 155 335 { R D | e B ] s T ¢

Note: These percentages should be interpreted as follows: Example: 25.4 percent of all female respondents who
reported knowledge about family planning reported “interpersonal communicaticn with her spouse® as a
source of this knowledge.Respondents could indentify up to three sources. Data were coded from Questicn
503: "Through which media (did) you become aware of the family planning method(s) mentioned above?
(Three responses allowed with indicationm of priority)."



It is therefore, apparent that rural, illiterate and
low income women, as well as women with four or more
children have less informal inter-personal communication
with their spouse than urban, literate, high income women
and those with less than four children. It is also evident
that the illiterate and low income women are less likely to

be contacted by the Population Welfare Workers (PWWs).

IV4. USE OF CONTRACEPTIVE METHODS AND SOURCE OF MOTIVATION
FOR PRACTICE |

One of the aims of this study wés also to
investigate the proportion of ever users, current users,
reasons of non-use of contraceptives and also to determine
the sources of motivating the respondents for adopting
family planning methods. This was considered necessary to
assess the impact of communication media on the use of
contraception among the respondents. The information was

collected through the following questions:

- What 1is the extent of usage of contraceptive
methods?
- To what specific media do contraceptive methods

users attribute their motivation to adopt family

planning?
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TABLE IV.16

84

PERCENT OF RESPONDENTS WHO EVER USED AND
CURRENTLY USING CONTRACEPTIVE METHODS BY SEX,

PAKISTAN, 1988
Ever Used Currently Using
Family Planning Methods
Males Females Total Males Females Total
15 Pill 37.3 16.3 13.1 13.5 20.4 18.0
v Condom ; 48.5 37.9 41.7 36.5 - 20,5 29.3
3. Vaginal Methods 3.0 2.6 2.8 1.9 1.0 53
4. Injections 23.9 28B.0 26.5 T 1=1%.3 14.0
b =D 19.4 23.7 22.2 E.h 133 127
6. Feaale Sterilization 14.3 175 165 15.4 16.3 16.0
i Male Sterilization 1.3 0.0 9.5 0.0 0.0 0.0
8. Rhythm BL.T==030 0.3 0.0 0.0 0.0
9. Withdrawal 6= 5:8- 6.5 b4 5.3
10. Abstinence 3 =2 T = 241 3.8 1.0 2.7
11. Others 2.1 1.5 1.9 0:0—0.0-:0:08
TOTAL

Percent 18.8 19.6 19.3 105 117 11.3

Cases (91) (164) (255) (52) (98) (150)

Kote: Respondents reporting about themselves or their spouses.




Figure 1IV.11
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Figure 1V.12

86

CURRENTLY MARRIED FEMALES CURRENTLY
USING CONTRACEPTIION, PAKISTAN, 1988
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The results presented in Table IV.16 indicate that
19.3 percent of the respondents (both males and females)
reported to have ever used various family planning
methods, while 11.3 percent were currently using
contraceptive method at the time of the survey. These

percentages for female respondents were 19.6 and 11.7

87

respectively which show an increase over the

corresponding percentages for the period 1984-1985 which
were 11.8 and 7.3 (based on all currently married including
pregnant women) respectively as reported by the Pakistan

Contraceptive Prevalence Survey (PCPS) [1].

The increase in the percentages of ever users and
current users over the period from 1984-1985 to 1988,
apart from other socio-economic, demographic and cultural
factors, could have been due to ﬁhe effectiveness of the IEC
component of the Programme. Also sampling variation is
another factor which might have influenced the results of

the two surveys differently.

It may be pointed out that during 1984-1985 the IEC
activities were at a low ebb, which might have depressed the
contraceptive use rate. This is also evident from the
Population, Labour Force and Migration Survey (PLM,

1975) [2]. Moreover, it is observed from several studies




that a continuous and effective IEC component, backed by an
efficient logistic system of contraceptive supplies,
increases the users rate in the society. It may,
therefore, be concluded that the re-activated national IEC
component of the Programme since 1985, besides other
factors, might have contributed to increasing the
contraceptive use rate in the country both among males and

females.

Table IV.16 further shows the percentage of currently
married males and females ever-used or currently using any
family planning method. The condom was found to be the
method most commonly used. There were 42 percent ever users
and 29.3 percent current users of condoms. This might be
due to wide spread sale of condoms through programme and
non-programme channels 1like NGOs and Social Marketing of

Contraceptives (SMC).

It is further noted that the four methods: the pill,
injection, 1IUD and females sterilization were being
currently used by about 13 to 18 percent of the
respondents. As expected more males reported using the
condom while more females reported wusing the pill,
injection, IUD, and female sterilization. With respect to
ever use, the method most commonly reported was the pill
followed by condom, injection, IUD and female sterilization.

Ever use of the pill is about two and a half times of the
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level of current use of pill. This, among other factors,
reflects the discontinuation of females to use the pill
or shift from the pill to some other contraceptive

method.

Table IV.17 shows that among the ever user female
respondents, the pill, injection, IUD and female
sterilization have beeﬂ more commonly used in rural than
urban areas and the use of the condom has been more common
in urban than rural areas. Similar pattern of ever use is
observed for illiterates and literates, with the exception

of IUD.

The ever users with lower income and low literacy
showed more frequent use of the pill than middle or high
income groups. Higher income groups were more inclined to

use the condom than other income groups.

Respondents with small _families (1-3 children) ever
used. the condom more than the respondents from larger
families (4 or more children). Among ever users with large
families (7 or more children) the pill followed by injection
were the most commonly used methods. The IUD and female
sterilization were also more commonly wused by the

respondents with large than medium and small families.
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FOBLE “IN-J17

PERCENT OF CURRENTLY MARRIED FEMALES WHO EVER-USED
CONTRACEPTIVE METHODS BY RESIDENCE, LITERACY, INCOME,
AND NUMBER OF LIVING CHILDREN, PAKISTAN, 1988

Residence Literacy House-hold Income Living Children
Family Planning Methods Total luraliUrhan Lite-|I11it- [¢<1000/1000-|3000-(50C0+ | 1-3 | 4-6 | T4
i Rate |erate 2999 |4999
SR i 46.7f 53.4 41.2 | 38.4 545 44,9 49.0 42,5 47.0 | 448 43.6 599
2. Condom TS 253 WL | 5.0 28,1 3.6 31 513} SRS G 1.
3. Vagina! Methods 2.6 0.0 -1 3.8 1.5 i 56 K8 )2 | S A
{. Injections 28.0) 44.6 14.6 | 21.0 34.6 3L.F 218 285213 | .Y 3L 40
R B 23.71°28.% A2 Y 220 3.3 1L 288 -t N
6. Female Sterilization a1 IS 1e] 2 2.5 168 185 0.6 | 1306 160 3039
1. Male Sterilization G = = - = = = = = ~ 5 =
8. Rhytha 0.0] - - - - - E = = - 5 =
9, Withdrawal 585 B2 b 5.6 6.0 129 6.8 1% t.1 63 14 - 99
10, Abstinence 2.1 5.F 0% 0.0 5.0 .3 0.8 1.1 0. 8 5Kt
11. Others 1.5} 34 - 0.0 3.0 0.0 0.0 0.0 8.8 &y 4.0 D
Total 19.6] 34.8 12.6 | 40.4 13.1 10,8 190 205 .5 | 1.5 5.8 2.1
TOTAL CASES (164)] (73) (91) (80) (84) (29) (74) (33) (28)] (65) (74) (26)




The respondents who had reported that they had never
used any contraceptive method, were further probed about the
reasons for non use. They were asked to give at the most

three responses. Table IvV.18 shows that 42 percent

TABLE 1IV.18

PERCENT OF RESPONDENTS WHO NEVER USED
CONTRACEPTION REPORTING REASONS OF
NON-USE, PAKISTAN, 1988

Reasons of Nonuse Percent

Want More Children 41.8
Want More Sons 21.7
Want More Daughters 5.6
Family Planning is Against Religion 17.0
Fear of Side Effects 15.4
Use of Family Planning Methods 5+ 1
Leads to Corruption

It Causes Sterility Among Users 5.6
It Causes Deformity To New Born Baby 0.5
Wife Protected by Breast Feeding 10.7
Social and Moral Values 17.9
Lack of Knowledge of Use of F.P. Method 12.3
Lack of Family Planning Services 16.5
Natural Spacing 16.5

Others 4.2




Figure 1IV.13
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NEVER USERS OF FAMILY PLANNING BY
REASONS OF NON-USE, PAKISTAN 1988
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of the respondents who never used contraception wanted more
children, slightly more than one-quarter of non-users
(27 percent) either wanted more sons or daughters. About
35 percent of the non-users never used family planning
methods because of social, moral and religious reasons. Lack
of knowledge and 1lack of family planning services
constituted about 29 percent of the non-users. Another
15 percent reported fear of side effects. The observations
show that IEC has yet to undertake a rigorous campaign to

overcome all these constraints facing the programme.

Among the sources to which contraceptive users
attribute their motivation for adopting family planning
methods, the interpersonal contact is identified as the most
important one. Almost 48 percent of the users identified the
Population Welfare Workers (PWWs) as the most important
source of motivation to adopt contraception. The spouse was
identified by 23.5 percent, while friends/relatives/
neighbours were identified by 20.4 percent of the users

(Table IV.19).
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Table IV.19
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PERCENT OF CONTRACEPTIVE USERS ATTRIBUTING SPECIFIC
MEDIA SOURCES FOR MOTIVATION TO ADOPT

FAMILY PLANNING, BY SEX,

PAKISTAN,

1988

All Media Sources Most Important Media
Communication Media Source
Males Females Total Males Females Total
Informal Interpersonal
1. Spouse 55.0 63.8 60.6 34.6 19.0 23.5
2. Friends, Relatives, 291 29.5 29.4 13:2 24.5 20.4
and Neighbours
Formal Interpersonal
3. PW Worker 45.7 49.9 48.4 45.7 49.1 47.9
Printed material
' 4. Newspapers 8.9 2.3 4.7 2.8 0.1 1.1
5. Poster/Charts 5.6 2.6 3.6 1.8 1.2 1.4
6. Pamphlet/Leaflet 3.00--0.9 1.6 0.0 0.4 0.2
7. Magazine/Periodical 0.2 0.9 0.6 0.0 0.1 0.1
8. Book/Booklet 3.8 11 2.2 =9 0.0 0.7
9. Other Printed Material 2.8 0.0 0.9 - - -
AUDIO OR VISUAL
10. Radio 13. 11.0 : B 1S 2.9 - 20
11. Television 14 15.9 15.4 07 1o 1.2
12. Stage Drama - - = - =
13. Cinema Slides - = = - = =
14. Film D019 3 - - -
15. Fixed Publicity 0.0-:"0.6 0.4 - - -
PUBLIC FORUM
16. Public Meetings 0.0 0.4 0.2 0.0 0.4 0.2
17. Seminar - - - - - =
18. Traditional Media -
19. OTHERS be2 " 5.5 6.0 0.0 ' | 0= 7
Number of Cases (N) (93) (164) (256) (93) (164) (256)




It is interesting to note that more male than female
users identified their spouse as- their main source
(35 percent against 19 percent) for adopting family planning
method. On the other hand female users in the
informal interpersonal category indicated friends/
relatives/neighbours as the most important media. This
implies that females tend to feel more comfortable to talk
about such matters with other females (relatives/friends)

than their husbands.

When considering the second and third sources of
information media for adopting family planning among all
media sources, it is noted that television and radio were

identified as such.

Table IV.20 shows that in general rural, illiterate and
low income female users identified Population Welfare
Workers, and radio as major sources of family planning
adoption. Moreover Television has also been recognized by
these women but to a lesser extent. The urban, literate and
higher income female users attribute the motivation to
adopt family planning to friends/relatives/neighbours and

printed media, as expected.
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TABLE IV.20

PERCENT OF CURRENTLY MARRIED FEMALE USERS, ATTRIBUTING SPECIFIC
MEDIA SOURCE FOR MOTIVATION TO ADOPT FAMILY PLANNING BY RESIDENCE,
LITERACY, INCOME, AND NUMBER OF LIVING CHILDREN,
PAKISTAN, 1988

Nusber of Living
Residence Literacy Household Income (Rs.) Children

Comnunication Nedia Total
Rural Urban| Lite-|Illit- | <1000{1000-{3000-]5000¢ | 1-3 | 4-6 | T¢
rate |erate 2999 4999

Inforsal Interpersonal
1. Spouse 63.8 | 12.2 57.0 | 66.9 #60.9 8.
2, Priends, Relatives, [29.5 | 20.7 36.4 | 36.6 22.6 10
and Neighbours

Forsal Inter-personal
3. P¥ Vorker 49.9 | 57.5 43.1 ] 48.5 §1.1 55.2 45.0 63.3 51.8 54,0 57.0 .2

Printed material

4. Newspapers 2.3
5. Poster/Charts 2.6
6. Pamphlet/Leaflet 0.9
0.9
1.1
0.0

1.9 19.1 41,3 | 66.3 618 63.2
1.9 1.1 50.4 | 43.6 18.3 21.9

7. Magazine/Periodical

8. Book/Booklet

9. Other Printed Material
AUDIO OR VISUAL

10, Radio 11.0

11. Television 15.9

12. Stage Drama 0.0 -

13, Cinena Slides 0.0 - - - - _— - - - = =

14. Filn 1.9

15, Fixed Publicity 0.6
PUBLIC FORUM

16. Public Meetings 0.4

17. Seminar 0.0
18. Traditional Nedia 0.0 - - - - £ -
19. OTHERS 5100 1LY 1.1l .0 L9 11.1 11.% Il 8.0 25

Nunber of Users (N) 164 - )] 80 84 n-U N =h 64 T4 2
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It is, however, noted that pamphlets/leaflets,
magazines, booklets, stage dramas, cinema slides, films,
fixed publicity, public meetings, seminars and traditional
media have almost no impact in motivating couples to
develop a small family norm. The planners must take a

specific note of these media.

IV.S. SUMMARY OF FINDINGS

The primary purpose of this survey of currently married
females and males in the reproductive ages was to evaluate
various activities of IEC component of the Programme and
determine its effectiveness in communicating the programme
objectives, disseminating knowledge and promoting practice
of family planning among the target population groups
with a view to determine factors which are contributing

to the successes and failures of the Programme.

The remaining of this chapter provides a summary of the

main conclusions and findings of the survey.

Around 45 percent of the respondents never listened to

radio and almost 57 percent never watched television.
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About less than half (47 percent) of respondents did
not possess any of the electronic media such as radio,
television, tape-recorder or television. The corresponding
percentage was higher in rural areas (60) compared to urban

areas (19).

About 88 percent of those who possessed radio and
93 percent of those who possessed television, reported

having a knowledge of communication media.

Slightly less than three-quarters (73 percent) of the
respondents had a knowledge of any family planning media.
The corresponding proportion was 82 percent for males and
68 percent for females respectively. This knowledge was
higher in wurban areas (88 percent) than in rural

areas (66 percent).

Majority of the respondents said that they thought of
family planning as 1limiting the number of <children
(81 percent), spacing of children (57 percent), welfare
of family (39 percent), and use of contraceptives

(19 percent).

Among those media representing formal Population
Welfare Programme inputs, television Jjingles and radio
jingles were recognized by the largest percentages of the

respondents which were about 44 and 40 respectively.
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A 1little- over 30 percent of the respondents indicated
awareness of the family planning through a visit by a
Population Welfare Worker, whereas 43 percent of

the respondents reported awareness through friends/

relatives/neighbours.

The urban female respondents had more or less 2 to 4
times more familiarity with the family planning programme
than their rural counterparts through printed media and
television jingles. However, from radio, the messages of
family planning programme were reaching rural residents

nearly as frequently as the urban residents.

For most of the media, the literate and high income
group females were twice more familiar with the family

planning programme than the illiterate ones.

The overwhelming majority of the respondents agreed
with the contents of the population communication messages
and they also considered these messages as effectively
conveyed. Moreover, they were also satisfied with the
suitability, duration and frequency of radio and television
messages. But a few did criticise the short duration and in

- frequent timings particularly on television.
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Three out of five respondents (61 percent) reported
that they knew or had heard of any of the family planning

methods.

As expected, the knowledge of family planning methods
was higher among females who were wurban residents,
literates, belonged to higher income groups and had larger

family size.

Among those familiar with the family planning methods
the most important source of information, reported by them
had been the spouse (43 percent), followed by Population
Welfare Workers (35 percent) and friends/relatives/

neighbours (16 percent).

More urban than rural female respondents attributed the
source of knowledge of family planning methods to spouse and
to television, while the rural residents attributed more to
the knowledge of family planning methods to
friends/relatives/neighbours, Population Welfare Workers,

radio and public meetings.

Rural female respondents who were illiterate, belonged
to low income households, and had 4 or more children, did
not seem to have as much informal interpersonal
communication with their spouse as compared to the rest.

Moreover, these respondents with the exception of high
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parity women had less contacts with the Population Welfare

Workers.

About 19 percent of the female respondents reported
to have ever-used any family planning method. Whereas,
11 percent were currently using contraceptive method at the

time of the survey.

Among the current users of family planning methods,
about 29 percent were condom users, while the users of
pill, injection, 1IUD, and female sterilization varied

between 13-18 percent.

Among the female users of family planning, the use of
condom by their husbands was reported more common in urban
areas and among high income groups whereas the use of the
pill, injection, IUD and female sterilization was higher

among rural, illiterate, and low income group women.

Among the ﬁsers of contraceptives, the overwhelming
majority, among other factors, reported the desire for
having more children particularly sons. Almost an equal
proportion mentioned reasons of never use as social and

moral values, religion and lack of family planning services.
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Regarding the motivation to adopt family planning, the
interpersonal media such as spouses, Population Welfare
Workers and friends/relatives/neighbours were the most
important media sources. Almost 50 percent of the female
users identified the Population Welfare Workers as the most
important source of motivation to adopt family planning

methods.
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CHAPTER V

VIEWS OF POPULATION WELFARE WORKERS
ABOUT THE EFFECTIVENESS OF IEC COMPONENT

Although this study was primarily designed to assess
the impact of IEC activities in the community through
audience research, it was felt that in all fairness,
Population Welfare Workers (PWWs) who were implementing the
Programme, had the first hand knowledge and were playing a
key role as interpersonal communicators, should not be left
out. It was, therefore, decided that the views of the
programme personnel engaged in the promotional activities
may also be obtained in regard to the implementation of IEC
activities and its effectiveness as perceived by them. This
experience has shown that the information obtained from
PWWs is very helpful and can be used for improving the

implementation of the IEC component.

A specifically designed questionnaire (Annex II) was
executed among PWWs of the sample areas. The supervisors of
the survey were requested to conduct these interviews. A

total of 172 questionnaires were completed.

As stated earlier, the contents of Module-II consisted
of the objectives of the IEC component, knowledge and
perception of the IEC media messages, agreement with the

media messages conveyed and the extent of effectiveness of
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these media messages. Opinion of PWWs about suitability of
timings, duration and frequency of the messages on radio and
television were also obtained. PWWs were also enquired about
the problems faced by them in the implementation of IEC
component. Suggestions were invited for workable
improvements. Socio-economic and demographic information
about the married PWWs was collected which was supplemented ‘
by information on contraception use and its source of
adoption. For purposes of the present report, only the

relevant data are being presented in this chapter.

V.. OBJECTIVES OF IEC COMPONENT OF POPULATION WELFARE
PROGRAMME AS REPORTED BY PROGRAMME PERSONNEL

The respondents were asked to classify the objectives
of the IEC component into three categories, most important,
second most important and third most important. The results

are presented in Table V.1.



OBJECTIVES OF IEC COMPONENT REPORTED BY POPULATION
WELFARE WORKERS IN ORDER OF IMPORTANCE,

TABLE V.1
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PAKISTAN, 1988
Most Important 2nd Most 3rd Most
Objective Important Important
Objectives of IEC Objective Objective

Number Percent

Number Percent

Number Percent

Dissemination of 83 48.3 8 4.7 61 35.5
Knowledge of Popu-

lation Problems

Knowledge of 58 a3.7 41 23.8 7 4.1
Family Planning

Knowledge of Use of 6 35 15 8.7 16 9.3
Family Planning

Importance of Having 17 9.9 47 273 17 9.9
Less Children

Importance of Spacing 1 0.6 29 16.9 4 23
Raising Age at Marriage 3 1.7 3 1.7 3 ) ey
Importance of Breast 2 1.2 7 4.1 42 24.4
Feeding

Improving Women’s 1 0.6 2 2 6 3.5
Status

MCH 1 0.6 15 8.7 14 8.1
Female Literacy 0 0.0 2 Y2 0 0.0
Greater Community 0 0.0 2 1.2 0 0.0
Participation

Others 0 0.0 1 0.6 2 1.2
Total 172 100.0 172 100.0 172 100.0
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Figure V.1

MOST IMPORTANT OBJECTIVE OF IEC
AS REPORTED BY PWW, PAKISTAN, 1988

Problem Awareness
48 %

Others 4
e N Imp. of Children
10%
Knowledge of Use
3%

Knowledge of F.P
34%

Source: Table V.1
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In the category of most important objective, the
largest percentage of 48.3 of PWWs mentioned knowledge of
population problems, followed by cherished objective of
creating awareness of family planning (33.7 percent)
and inculcating importance of having fewer children (9.9

percent).

In the category of the second most important objective,
the PWWs identified inculcating the importance of having
fewer number of children (27.3 percent). It was closely
followed by knowledge of family planning (23.8 percent)

and the importance of child spacing (16.9 percent).

In the category of third most important objective,
increasing the knowledge of population problems
(35.5 percent) was again the first choice, followed by the
importance of making mothers realize the importance
of breast feeding (24.4 percent), and realizing the
importance of having fewer number of children (9.9

percent).

It is apparent from the table that the largest number
of PWWs understand the primafy objectives of the IEC
component for creating general awareness of population
problems. Lesser number of them perceived it as creating

awareness of family planning. Very few of them formulated
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their perception by focussing on specific aspects of family
planning, such as child spacing and importance of breast-
feeding, which may be more relevant and appealing to the

illiterate women.

Activities of the IEC component are apparently intended
to achieve many objectives. Initial impact is meant to be
created through dissemination of the knowledge of population
problems, or in other words, making the people aware of
population problems. This awareness is important for the

creation, motivation and desire for a small family norm.

The IEC’s focus on spacing, breast-feeding and status
of women has recently been introduced through the
electronic media and quite understandably the frequency of
reporting on the importance of these concepts does not
appear to be very spectacular. Operation, specifically of
the Population Welfare Programme is still a distant priority

in the perceptions of the field operators.

V.2, FAMILIARITY WITH IEC MEDIA, AGREEMENT AND EFFECTIVENESS
OF MEDIA MESSAGES BY POPULATION WELFARE WORKERS
(PWWs)

Like audience research, the programme personnel were
also asked whether they were aware of various types of

communication media being used to promote the Population

Welfare Programme in the country. First of all they were




asked to indicate themselves (unprompted) the names of those
media with which they were familiar. Those who could not
indicate in the first instance certain media, were further
asked (prompted) to identify the remaining media listed in

the questionnaire.

Table V.2 shows the extent of awareness of
communication media by the PWWs at the time of the
interview. It is apparent from the table that majority of
the PWWs had identified 6 major media for which awareness

seemed to be quite high.

In the order of the importance of the source, the
media identified by PWWs included programme personnel (96
percent), posters and charts (90 percent), television
jingles (88 percent), radio jingles (84 percent), newspaper
advertisements (76 percent) and audio-visual vans (73
percent). The contribution of seminars (69 percent) and
pamphlets/leaflets (62 percent) also seemed to have been
given high rating in creating IEC awareness. For programme
personnel, a better awareness of the programme activities
was expected than was reported as the respondents in this
case happened to be the regular employees of the Programme.
It is expected that they should be fully familiar with the

media with which they are directly involved.
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TABLE V.2
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PERCENT OF POPULATION WELFARE WORKERS REPORTING FAMILIARITY WITH IEC

COMPONENT, AGREEMENT AND EFFECTIVENESS OF THE IEC MEDIA, PAKISTAN, 1988
Familiar |Agree With| Effectiveness of Media
Communication Media Messages Messages
Effec- Not
tive Effective

01 Inter 1. Visit of a F.P worker 95.9 100.0 83.3 s i
Personal 2. Spouse 55.8 98.8 66.1 53

3. Friends/relatives/ 59.9 97.0 69.1 1.5

Neighbours

02 News 1. Advertisement 75.6 97.7 54.5 9.5 16.0
Papers 2. Article 33.7 100.0 54.5 4.5 41.0

3. Special supplement 29.7 97.8 50.0 9.1 40.9

4. Puzzle 7.6 100.0 S 55.6 FEel

03 Posters/ Calendars 89.6 100.0 83.2 15.8 1.0
04 Pamphlets/leaflets 62.2 100.0 2.7 26.0 1.3
05 Magazines/ 1. Advertisement 47.1 100.0 60.0 20.0 20.0
Periodicals 2. Article/letter 37.8 96.7 28.0 44.0 28.0

‘ 3. Puzzle 8.1 90.9 16.7 33.3 50.0

06 Books/Booklets/Novels/Stories 42.5 98.6 60.7 5 | 32.2

07 Other Printed Material - - - - -
08 Radio 1. Drama 40.1 98.4 70.0 10.0 20.0
2. Jingle 83.7 99.3 48.1 14.8 371

3. Poem/Song 19.8 100.0 57.9 5.3 36.8

4. Educational/Advice 36.6 100.0 95.0 0.0 5.0

5. Forum 19.2 100.0 45.4 18.2 36.4

6. Advertisement 43.6 100.0 D 29.4 5.3

09 T.V. 1. Drama 24.4 100.0 B4.2 53 10.5
2. Jingle 87.8 98.7 57.1 14.3 28.6

3. Poem/Song 14.5 100.0 58.8 5.9 35.3

4. Discussion 16.8 96.6 38.5 0.0 61.5

5. Educational Advice 39.5 100.0 68.0 12.0 20.0

6. Tellop 40.7 100.0 23.1 Vel 69.2

10 Stage Drama 15.2 100.0 20.0 40.0 40.0
11 Cinema Slides 53.5 97.8 81.2 12.5 6.3
12 Films 1. Educational 39.5 100.0 57.1 19.1 238
2. Documentary 37.8 100.0 73.3 13.3 13.4

13 Fixed 1. Billboards 55.8 98.3 59.3 b B 29.6
Publicity 2. Bus Panel 37.8 100.0 57.2 9.5 83.3

3. Neon Sign 39.5 100.0 35.7 1.2 L 6% |

14 Public 1. Audio cassettes 24.4 100.0 Do e 6.9 37.9
meetings/ 2. Video cassettes 15.7 100.0 59.3 209 14.8
gatherings 3. Audio visual van 73.3 100.0 73.7 17.9 8.4

4. Folder 24.4 100.0 66.7 0.0 33:3

15 Seminars 68.6 99.1 80.9 16.9 2.2
16 Traditional media 56.4 98.9 92.5 0.0 7.5




It is surprising to note that around one out of four
(27 percent) PWWs were unaware of their own audio-visual van
which is supposed to be one of their regular programme
activities and happens to be in operation since more than

the last two decades.

PWWs know that interpersonal communication (spouse/
friends/neighbours/relatives) plays a very important role,
in effectively promoting the population welfare activities.
Their perception about these media’s clarity is quite
commendable. But in spite of it, one would be reasonably
justified in expecting a higher awareness of the potentials
of this vital component of interpersonal communication from

them.

The PWWs, who were aware of specific communication
media were further asked to indicate whether messages
conveyed by these media were appropriate and whether they

agreed with these messages.

Table V.2 indicates that these PWWs totally agree with
these messages. Their agreement ranged from 97 to 100
percent except in the case of printed puzzles in magazines
and periodicals where the agreement happened to be
91 percent. This overwhelming agreement with messages

conveyed would not come as a surprise to anybody, even

1 b2



though, in many cases it may not signify any thing more than

a professional acquiescence.

Another probing question put to the PWWs was whether
they perceived these messages as effective, adequate or not
effective. The responses to this query revealed surprising

twists, as is evident from Table V.2.

The electronic media, radio educational media, radio
drama, television drama, television educational media have
been considered highly effective by the PWWs. These
responses are rather intriguing when compared to the
effectiveness of radio and television jingles, which have

been quoted as 48 percent and 57 percent respectively.

These are intriguing particularly because the PWWs have
a very high awareness of these two electronic media, and
they highly agree with théir messages, but they consider
their effectiveness less favourable as compared to those of
dramas, and educational programme. Probably the respondents
might be feeling that educational programmes and dramas on
population welfare could be more effective as they are of
longer duration with gradually unfolding themes. This
element of sustained interest, they might have thought,
could be quite instrumental in motivating the target

population.

LE2



It is interesting to note that PWWs have graded the
effectiveness of their own work as the highest (83 percent)
among all the media which are directly related to their own
field of activities. Probably the PWWs feel that their
involvement in the promotion of programme activities through
interpersonal communication is highly important and that is
why they have stressed more on the effectiveness and

adequateness of their involvement as communication media.

They have also indicated posters/charts,
pamphlets/leaflets, audio-visual vans, seminars, traditional
media as highly effective. Dissemination of these materials
and operation of those media depend directly on the PWWs.
Their personal involvement with them might have convinced
them of their effectiveness. The PWWs also indicated that
printed puzzles in newspapers and magazines were ineffective
(40-50 percent). This opinion should be viewed in the 1light

of their low awareness of this media (8 percent).

V.3. PROBLEMS ENVISAGED AND SUGGESTIONS GIVEN FOR BETTER
IMPLEMENTATION OF THE IEC COMPONENT BY PWWs

The programme personnel are apparently involved in the
task of implementing the IEC component. It was, therefore,
considered appropriate to enquire from them the problems
that they experienced in the implementation of IEC

component. Each programme personnel was asked to identify

113
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three most serious and pertinent problems experienced in
implementing the IEC component. Answers to these multiple

questions are shown in Table V.3.

TABLE V.3 y

PERCENT OF POPULATION WELFARE WORKERS WHO REPORTED
PROBLEMS IN IMPLEMENTING IEC COMPONENT,
PAKISTAN, 1988

8.No|. List of Problems Percent

1. Shortage of IEC Material 39.2

2. Lack of Medicines 38.7 :
- Non-availability of Transport 51.5

4. Fear of Religious Opposition 31.0

S. Ignorance of Target Population 18.1

6. Lack of staff 16.4

7. Others 21.0

8. No Problems 19.3

Note: The total will not add up to 100
because of multiple responses.

The most serious problem identified was the non-
availability of transport (51.5 percent) which they
considered essential for effective implementation of IEC
component. It may probably be due to the fact that transport

in the field offices is used for a variety of activities,



Figure V.2
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PWW REPORTING PROBLEMS IN IMPLEMENTING
IEC COMPONENT, PAKISTAN, 1988

PERCENTAGE OF WORKERS

60
1. Lack Of Medicine

50 - 2. Transport
3. Religion Fear
4. Shortage Of IEC Material

20 5. Lack Of Staff
6. Ignorance Of Target
7. Other

30 - 8. No Problem

20

10 4

0 =
1 2 3 4 5 6 7 8

Source: Table V.3



and the IEC component may not have been able to fully avail

of the transport facilities for its own purposes.

The second most important problem has been identified
as the lack of IEC material (39 percent) in the field
offices. The other relevant factor attributed was the fear
of opposition from the religious groups (31 percent).
Eighteen percent of the workers indicated ignorance of the

target population as a problem.

A more important and relevant factor mentioned by the
staff was the lack of personnel (16.4 percent) in the field

offices for effectively implementing the IEC activities.

Lack of medicines (36 percent) for family planning and
general ailment have been indicated as one of the problem
areas. Its relevance to the IEC activities emerges in terms
of access to the potential clients. Therefore, the target
population might refrain from visiting the Family Welfare

Centres, for want of medicines in these centres.

Next to the identification of problems, the PWWs, were
asked to give their suggestions that might be helpful for
effective implementation of IEC component. Each respondent
was asked multiple questions and the results so obtained are

given in Table V.4.
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TABLE V.4

S8UGGESTIONS GIVEN BY POPULATION WELFARE WORKERS FOR
THE EFFECTIVE IMPROVEMENT OF IEC COMPONENT,
PAKISTAN, 1988

8.No. List of Broad Suggestions Percent

1. More Public Meetings should be 43.8
Arranged

2. Whole time Teachers should be 17.5

Engaged to Educate the people
about Family Planning

3. Regular Articles should be 22.2

Published in Newspapers and
Magazines
4. Discussions and Lectures Regarding 40.3

Importance of Family Planning
should be Telecast on T.V. and Radio

S Gifts with Family Planning 48.5
Monogram should be Distributed
to the People

6. Others 25.7

7 i None 7.6

Note: The total may not ad up to 100 percent because of
multiple responses.

As the table indicates, about 44 percent of the
respondents were of the opinion that more public meetings
should be arranged under the Population Welfare Programme to

promote the cause of family planning in the country.

3 8 By )




The highest percentage of PWWs (48.5 percent) suggested
that in order to promote IEC activities, gifts with family
planning messages should be distributed among the target

population.

An interesting suggestion was offered by 40.3 percent
workers that dealt with the holding of discussions and
lectures regarding family planning through electronic media

such as radio and television.

Another important suggestion was given by 22.2 percent
of the workers, which pertained to the utilization of
newspapers and magazines for publishing regular articles on
population problems including the consequences of rapid

population growth and related problems.

Another interesting suggestion given by (17.5 percent)
was that the target groups should be educated about the
benefits of family planning through trained teachers.

V4. THE KNOWLEDGE OF MEDIA FOR CREATING AWARENESS AMONG

THE POPULATION WELFARE WORKERS

Although the programme personnel employed in the field
and interviewed in the sample population were both married
and unmarried, but for the purposes of getting the above
information only married respondents were interviewed. Each
respondent was asked to indicate three most important media

which in his or her opinion were responsible in bringing
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about the family planning awareness. The results of these

multiple responses are given in Table V.5.

It could be seen from the table that the programme
workers have again emphasized their own role (78 percent) as
the most important one in creating awareness of family
planning. The next important media identified by them was
television (65 percent), followed by radio (44 percent). For
all the other media the preference ranged between 0.6

percent and about 15.2 percent.

About 15 percent of the workers mentioned public
meetings and gatherings and films as media responsible for
family planning awareness. Inter-personal communication by
friends/relatives/neighbours and newspapers were identified
by 11 percent of the respondents. Only about 7 to 8
percent of the respondents identified posters/charts/
calendars and pamphlets/leaflets as effective. A few
workers have indicated 8 other media as being responsible
for programme awareness.

It is strange to observe that inter-personal
communication by spouse was pointed out only by 2.4 percent
of the workers. It shows that in spite of the earlier
profession of high familiarity and a very high degree of
agreement with messages through spouses, this media of IEC
communication is not being considered of any great
significance in bringing about family planning awareness by

the PwWws.
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TABLE V.5

PERCENT OF POPULATION WELFARE WORKERS REPORTING SOURCE

METHODS, PAKISTAN, 1988

OF IEC MEDIA FOR THE ADOPTION OF FAMILY PLANNING

120

8.No. Type of Media Percent
1. Interpersonal Communication by 77.9
Population Welfare Worker
2. Interpersonal Communication by 2.4
Spouse
3. Interpersonal Communication by 11.1
Friends/Relatives/Nieghbours
4. Newspapers 10.6
5. Posters/Charts/Calendars 7.0
6. Pamphlets/Leaflets 8.2
7. Magazines/Periodicals 0.6
8. Books/Booklets/Novels/8hort Stories 0.6
9. Other Printed Materials 0.0
10. Radio 43.9
11. Television 64.9
12 Stage Dramas 1.7
13. Cinema Slides 0.6
14. Films 14.6
18. Fixed Publicity 2.9
1s6. Public Meetings/Gatherings 15.2
17. Seminars 4.1
18. Traditional Media 1.2
19. Others 2.5

Note: The total will not add up to 100 percent because of

multiple responses.



V.5. EVER-USE OF CONTRACEPTIVE AND SOURCE OF MOTIVATION
AMONG THE POPULATION WELFARE WORKERS

The information about contraceptive practice and the
source of media responsible for family planning adoption was
also collected from the married Population Welfare Workers
at the time of the survey. The results presented in Table
V.6 reveal that of the total programme respondents, 75.5
percent reported ever use of contraception, while 16.7
percent happened to be non-users and the remaining 5«8

percent did not reply to this specific question.

The table reveals that the condom users were the
highest (56 percent) followed by IUD users (19 percent),
injctions (15 percent), pills (14 percent), withdrawal (9

percent) and ‘female sterilization (4 percent).
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TABLE V.6

PERCENT OF CURRENTLY MARRIED POPULATION WELFARE WORKERS
REPORTING EVER USE BY CONTRACEPTIVE METHODS,

PAKISTAN, 1988

Family Planning Methods Percent

Ever-user
PILL 13.8
Condom 55.8
Vaginal Method 9.4
Injection 15.2
L -0 D 18.8
Female Sterilization 3.6
Male Bterilization -
Rhythm 3.6
Abstinence 1.5
Withdrawal 8.7
Ever Users 77.5
Number Of Respondents (N) 138

Note: Responses will not add-up to 100 Percent because of

multiple responses.
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Figure V.3
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PROGRAMME WORKERS REPORTING EVER USE
BY CONTRACEPTIVE METHOD PAKISTAN 1988
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Source: Table V.7



The Popula